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The rapid expansion and widespread adoption of digital media 
have created an environment of information overload with 
significant socio-political consequences. Enhancing media 
literacy is therefore essential: individuals must learn to recognise 
different forms of falsehood so that information itself need not be 
feared; managing information flows and detecting disinformation, 
misinformation and malinformation enables societies to meet 
contemporary challenges. 

Fake news is an umbrella term for false or misleading 
content (articles, images, videos) that seeks to deceive or attract 
attention. It can include misinformation, disinformation and 
malinformation. “Fake news” denotes information produced from 
inaccurate or fabricated details; it may take the form of an article, 
image or video. Individual social media users and automated 
accounts (bots) frequently propagate such material. At first 
glance, false information can appear authentic; its persuasiveness 
depends largely on the skill of its creator. Fabrication may be 
individual or collective, accidental or deliberate, and motivated by 
personal or client interests. Fake news involves manipulating 
audiences through disinformation, a practice characteristic of 
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“yellow journalism” (Pulitzer and Hearst) and historical 
propaganda. 

Disinformation, misinformation and malinformation are 
distinct subtypes of fake news. Disinformation is deliberately 
fabricated or manipulated content (text, audio, video), including 
orchestrated rumours and conspiracy theories, produced to be 
perceived as fact and to influence public opinion for political, 
economic or personal ends. Misinformation is false or inaccurate 
information circulated without intent to deceive; the distributor 
believes it to be true. Malinformation is genuine information 
(often private or sensitive) disclosed with malicious intent to 
harm, intimidate or cause distress. Today, it frequently appears in 
contexts of online harassment and has criminological 
implications. In Georgian, these three categories are often 
translated under a single term—commonly rendered as 
“disinformation”—which collapses important conceptual 
distinctions. 

Deliberate dissemination of false information is an ancient 
practice. An early example is a widely circulated false story from 
Trento (Easter 1475) linked to Saint Simon of Trento. The lexical 
history is also instructive: the phrase “fake news” appeared in US 
newspapers in the 1890s to denote false items, but the term 
regained prominence during the 2016 US presidential campaign. 
The Explanatory Dictionary of American English cites examples 
from The Cincinnati Commercial Tribune, The Kearney Daily 
Hub and The Buffalo Commercial in 1890–1891, using the term to 
denote false information in articles. 

The modern political use of “disinformation” is commonly 
traced to Soviet state practice in the 1920s; the term then entered 
broader English usage during the Cold War. Digital technologies 
have produced new vectors of falsification—trolls, bots and 
deepfakes among them. 

There is no universally accepted classification; thus, 
scholars and practitioners disagree. This conflict encourages the 
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spread of informal labels on social networks. Notable forms 
include: 

• Clickbait: articles that use sensational headlines and 
fragmented text to drive page views. It provokes 
curiosity and delays resolution—like Shahrazad in The 
Thousand and One Nights—often stretching the story 
and sacrificing accuracy. 

• Propaganda: deliberately tendentious material designed 
to mislead and advance a political agenda. Its 
techniques date back to Rome: Caesar used the Acta 
Diurna to spread information favourable to him. The 
phrase “publicare et propagare” (publish and distribute) 
appeared in that context. 

• Satire and parody: humorous or satirical pieces that 
mimic news forms; although they spread rapidly 
through alternative media, scholars generally do not 
classify them as fake news. The feuilleton, as a 
journalistic genre, is never classified as deceptive 
journalism since it is premised on critical commentary 
and engagement with facts rather than deliberate 
falsification. Examples of satirical outlets include The 
Onion (US), The Daily Mash (UK) and Waterford 
Whispers News (WW News, Ireland). 

• Sloppy journalism: dissemination of unverified 
material by professional reporters. 

• Misleading headlines: sensational or ambiguous 
headlines that misrepresent otherwise accurate content. 

• Biased or slanted reporting: coverage that selectively 
emphasises particular perspectives or facts. 

Media literacy is the primary defence against believing or 
spreading false information. Critical thinking underpins this 
competence. Following this practical verification checklist before 
sharing keeps a modern citizen away from harm’s way: 

1. Check the source — confirm the website and 
publisher are reputable. 
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2. Verify the author — locate an author’s name and 
affiliation or past work. 

3. Corroborate claims — find the same facts in 
independent, reliable outlets. 

4. Inspect the evidence — ensure claims cite verifiable 
documents, data or expert testimony. 

5. Read beyond the headline — headlines can mislead; 
read the full text. 

6. Examine the URL and site quality — watch for 
lookalike domains and poor design (e.g. “Prado” vs 
“Prada”). 

7. Check date and context — old or decontextualised 
material can mislead. 

8. Assess intent and tone — sensational, emotive or 
one-sided pieces warrant extra scepticism. 

9. Use verification tools — reverse-image search and 
reputable fact-checking sites — and apply basic 
digital-forensics techniques (metadata inspection, 
frame-by-frame analysis) to verify images and video. 

10. Pause before sharing — if in doubt, do not repost. 
Following the verification practices above reduces 

vulnerability to disinformation and helps to maintain a healthier 
information ecosystem. These measures, however, are basic and 
cannot fully address the rapidly evolving digital environment. 
Continuous updates to media literacy programmes are therefore 
required to counter emerging vectors of deception—for example, 
deepfakes and algorithmically amplified misinformation—and to 
provide citizens with practical digital-verification skills. Effective 
mitigation also requires coordinated action by educators, 
journalists, platform operators, criminologists, policymakers and 
other stakeholders to strengthen information resilience while 
protecting freedom of expression. 
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Tanamedrove masobrivi komunikaciis 

saSualebebi moicavs sazogadoebriv-politikuri 

procesebis, uaxlesi Tanamedrove sainformacio 

teqnologiebisa da mediainstituciebis 

erTobliobas, romelsac mniSvnelovan konkurenciasa 

da TanamSroblobas Tu kolegialobas uwevs 

samoqalaqo Jurnalistikis1 momZlavrebuli nakadi 

socialuri mediis2 ukontrolo ukideganobasTan 

erTad. dRes ise, rogorc arasdros, urTulesia 

zusti sazRvris gavleba profesiul da 

araprofesiul mxareebs Soris. mudam Wirda da kidev 

ufro gaZnelda Jurnalistikis formulireba. sul 

ufro xSirad vxvdebiT komunikaciis specialistebs 

(mediakomunikacia iqneba Tu politikuri komunikacia, 

romlis arsebobac saerTaSoriso JurnalistikiT 

daiwyo XX saukunis Sua xanebSi), vidre wminda 

Jurnalistikis warmomadgenlebs am terminis 

tradiciuli gagebiT. cxadia, kargia, rom samyaro 



 

BRAMS Journal No. 12                                      ISSN 2667-9299 (print) 
2025 Volume 6, Issue 1                                  ISSN 2960-9348 (online) 

100 

viTardeba. problema isaa, fexs ramdenad swrafad 

da marTebulad auwyobs sazogadoebis wevrTa 

umravlesoba XXI saukunis dasawyisisTvis 

gansakuTrebiT aCqarebul teqnikur progress. 

umTavresi Secdoma, rasac yoveli Taoba uSvebs, 

aris siaxlis adevneba brbos aRtacebiT, warsulis 

arcodna Tu miviwyeba. `amerikas~ yovel dRe ver 

aRmovaCenT, Tundac im martivi mizezis gamo, rom is 

mxolod erTxel SeiZleba aRmovaCinoT; 

analogiuria, `borblis~ gamogoneba. samagierod, 

SesaZlebelia ukve karga xnis winaT Seqmnili 

mediaborblebis modernizeba, gaumjobeseba da 

ganviTareba. saamisod, zedmiwevniT kargad unda 

vicodeT, ra gvaqvs, rom ukeT gaviazroT da 

gamoviyenoT Tanamedrove moTxovnebis Sesabamisad. 

mesame aTaswleuli cifruli mediis bumiT 

daiwyo. massazogadoebam profesionalebze odnav 

mogvianebiT Seityo XX saukunis bolos 

profesionalebis mier danergili siaxle da 

fanatikuri energiulobiT aiTvisa misi 

gamartivebuli versia – socialuri qselebi. 25-e 

wlisTavze ki ukve xelovnuri inteleqtis 

crurwmenuli SiSic daZlia da ufaso cifruli 

damxmareebis gamoyenebas Seudga. kvlav, yvela 

TavTavis doneze da, xSirad, samarTlebrivi da 

moraluri normebis darRveva-ignorirebiT.3 asparezi 

ki imaze gacilebiT mravalferovania, vidre 

globaluri sazogadoebis rigiT wevrs 

warmoudgenia. 

ukiduresad lakoniurad Tu ganvsazRvravT, 

maskomunikacia informaciis farTo auditoriisTvis 
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gaziarebis procesia. amave dros, mas sazogadoebaze 

fenomenaluri gavlena aqvs, radgan ara mxolod 

kulturul normebsa da faseulobebs ayalibebs, 

aramed adamianebis mier samyaros aRqmis kuTxesac 

gansazRvravs. 

maskomunikacia mediasaSualebebiT anu 

sainformacio teqnologiis gamoyenebiT 

xorcieldeba. igi sxvadasxva wyaroze dayrdnobiT 

moipovebs masalas da gasavrceleblad amzadebs 

informacias, romelsac heterogenul da 

geografiulad farTod ganfenil auditorias 

awvdis. profesiuli mediapraqtika qmnis kontents 

(Jurnalistika, piari, reklama, gasarTobi 

produqcia) da social-ekonomikuri regulaciis 

Sesabamisad warmarTavs informaciis nakads. 

maskomunikaciis miznebi moicavs sazogadoebis 

ganaTlebas, garTobasa da politikur agitacias 

(propagandas vuwodebT Tu sazogadoebasTan 

urTierTobas, es sulerTia).4 Tanamedrove 

realobaSi, masobrivi komunikacia aerTianebs 

Jurnalistikas, piarsa da marketings. igi 

komunikaciur funqcias asrulebs da socialuri 

efeqtis moxdenas anu sazogadoebrivi azris 

formirebas5 emsaxureba, rac gansazRvravs 

koleqtiur qcevasa da samoqalaqo wesrigs. 

maskomunikacia Tavis funqcias axorcielebs 

mediis saSualebiT, romelic instituciur-

teqnologiuri aparatia. es mediasistema moicavs 

Suamaval arxebs (anu masobrivi komunikaciis 

saSualebebs), `erTi yvelasaTvis~ modeliT rom 

muSaobs. amJamad maskomunikaciis saSualebebSi Sedis 
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tradiciuli beWduri media, samauwyeblo media, 

sareklamo anu garemedia da axali media, igive 

cifruli media. TiToeuli maTgani, Tavis mxriv, 

gamoirCeva mniSvnelovani mravalferovnebiT. beWdur 

mediaSi Sedis: gazeTi, Jurnali, wigni, bukleti, 

broSura, komiqsi, almanaxi. samauwyeblo media 

Zveleburad moicavs kinos, radiosa da televizias. 

garemedia sareklamo produqciis Semdeg saxeebs 

aerTianebs: afiSa, gancxadeba, flaeri, posteri, 

bilbordi da baneri. axali media, romelic XXI 

saukuneSi, ufro xSirad, cifruli mediis 

saxelwodebiT moixsenieba, mravalricxovania da 

mudmivad emateba axal-axali qvesaxeebi: saiti, 

socialuri media, forumi, platforma, mobiluri 

aplikacia, eleqtro wigni (elwigni), podkasti da 

vebmauwyebloba, romelic moicavs onlain radiosa 

da cifrul televizias. TandaTanobiT yvela 

tradiciuli mediasaSualeba multimediur formatze 

gadavida, raTa Tavi gadaerCina axal, cifrul 

realobaSi Seqmnil mediasaSualebebTan 

konkurenciis pirobebSi. amis yvelaze efeqturi 

mcdelobaa Tanamedrove gacifrulebuli, 

multimediuri gazeTis formati, romelic 

tradiciuli teqstisa da ilustraciis garda, 

audio-vizualur detalebsac moicavs onlain 

gamocemebSi. sagazeTo teqstebic ki audioformatSia 

SemoTavazebuli – ginda waikiTxav, ginda mousmen, an, 

kiTxvis paralelurad, audioversiasac gaecnobi. 

aseTia maskomunikaciuri saSualebebis ZiriTadi 

arsenali mocemuli momentisaTvis, Torem cifruli 

realoba gacilebiT metsac sTavazobs dRevandel 



 

BRAMS Journal No. 12                                      ISSN 2667-9299 (print) 
2025 Volume 6, Issue 1                                  ISSN 2960-9348 (online) 

103 

samyaros (elfosta, blogi, vlogi, saZiebo sistema, 

strimingis platforma, SetyobinebaTa aplikacia). 

amitomac, Tanamedrove mediamkvlevrebi mecnierul 

saqmianobas awarmoeben Semdegi mimarTulebebiT: 

1. platformuli kvlevebi, raTa Seiswavlon 

algoriTmebisa da biznesmodelebis 

zemoqmedeba tiraJirebaze; 

2. auditoriis fragmentacia, raTa daadginon 

auditoriis romeli kategoria iyenebs ama 

Tu im mediaproduqcias; 

3. cifruli medianakadebis samarTlebrivi da 

eTikuri gamowvevebi, ris winaSec aRmoCnda 

globaluri sazogadoeba gamqrali 

erovnuli sazRvrebis pirobebSi sxvadasxva 

qveynis mediaproduqciis Tavisuflad 

gavrcelebis gamo. 

jer kidev axerxebs zogierTi individi 

amiSebiviT6 daemalos cifruli civilizaciis 

yoveldRiurobas. ar uyurebs televizors, saerTod 

ara aqvs mobiluri telefoni an uars ambobs 

smartfonis gamoyenebaze. maTi mcdeloba pirobiTia, 

radgan teqnikuri progresi Tavisi divaisebiT, 

gajetebiT, mediasaSualebebiTa da Wkviani nivTebiT 

(SuqniSani, Caidani Tu mTlianad saxli, romelSic 

cxovrob) Seuqcevad fazaSia gadasuli. amas, albaT, 

aRaraferi eSveleba da CaTrevas isev Cayola jobia. 

am SemTxvevaSi ki arsebiTia ori sakiTxi: 

mediawigniereba da kiberusafrTxoeba. principSi, 

meorec pirvelis gagrZelebaa. amitom, kritikulad 

mniSvnelovania cifruli mediiT gavrcelebuli 

informaciis7 analizi, kerZod, dezinformaciis 
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amocnoba da sainformacio nakadis gafiltvris 

Cvevebis Camoyalibeba. 

Tanamedrove adamianTa umetesoba dilidan 

saRamomde, lamis, uwyvetad iRebs informacias 

sxvadasxva wyarodan. dRes informaciis 

xelmisawvdomoba aRar warmoadgens sirTules. 

problemaa sando wyaroebis povna da amocnoba. amaze 

zrunvis aucileblobas sazogadoebis mxolod 

nawili Tu xvdeba, ise waetaneba dilaobiT mobilur 

telefons, jer kidev Tvalis gaxelamde. es Cveva 

ukve Zalian bevri Tanamedrove adamianisTvis 

meqanikur qmedebad iqca, dilis tualetis 

Semadgenel nawilad. bevri sarkeSic ki aRar 

ixedeba: avtofotos8 (selfie) gadaiRebs da ase 

amowmebs sakuTar garegnobas. ufro metic, sadme 

gaaziarebs sakuTar garegnobaze sxvaTa azris 

gasarkvevad. zogierTi sauzmis menius Taobaze 

rCevebsac onlain iRebs. amowmebs Semosul an 

gamotovebul zarebs, elfostas, siaxleebs. 

mesijobasac aswrebs. sauzmobs an dilis kvebas 

tovebs, ise icvams. paralelurad ki raimes 

kiTxulobs, usmens an uyurebs, smartfonis ekrans 

mijaWvuli. 

Tu samsaxurSi avtomobiliT midis, axal ambebs, 

musikas an sagzao cnobebs usmens mobiluris an 

manqanis radios saSualebiT. Tu sazogadoebrivi 

transportiT mgzavrobs, mobilurSi informaciis 

ZebniT an socialur qselSi `sqrolviT~ gahyavs 

dro. nawili musikis an podkastis mosmenas 

amjobinebs. zogi metros gaCerebebs Sorisac ki 

aswrebs onlain wyaroebisa da aplikaciebis 
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Semowmebas. sruli umoqmedobis SemTxvevaSic ver 

axerxebs sainformacio nakadis `Semotevisgan~ Tavis 

daRwevas – sareklamo banerebi miiqcevs mis 

yuradRebas, an WerSi damontaJebuli ekranisken 

gaeqcea Tvali. gamoricxuli araa, rom swored ase 

uneburad nanaxi produqcia mogvianebiT SeiZinos 

kidec. 

universitetsa Tu samsaxurSi gamudmebiT 

Rebulobs sakuTar profesiasa da interesTa  

sferosTan dakavSirebul informacias sxvadasxva 

mediasaSualebiT. amjerad kompiuteri emateba 

komunikaciur peizaJs. adamiani dRis nebismier 

monakveTSi myisierad erTveba msoflio qselSi 

pirdapir Tavisi mobiluridan garkveuli saxis 

informaciis moZieba-gavrcelebis mizniT. sasadilod 

an yavis dasalevad Sesvenebaze myofic ki `Sav 

sarkes~ TiTis erTi arajadosnuri, Cveulebrivi 

mikarebiT anaTebs da Tvals aRar aSorebs, 

TanamSromelTan Tu TanakurselTan saubris 

paralelurad. 

universitetebSi auditoriuli aqtivobebi Tu 

davalebebi, umetesad, cifrulia. zogierT skolaSi 

jer kidev SemorCa mobiluris Sesasvlel karTan 

CamorTmevis wesi ekrandamokidebulebisgan mozardTa 

dacvis mizniT. Tumca, es, vfiqrob, Zalian male 

gaqreba, radgan Tanamedrove adamians mxolod 

piradi nomeri da masze mibmuli cifruli servisebi 

sWirdeba srulfasovani arsebobisaTvis. am 

yvelafris ganxorcieleba ki qselSi CarTuli 

mobiluriT xdeba. 
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Sin dabrunebuli Tanamedrove homo sapiensi, 

vaxSmis momzadeba-gacxelebisa da mirTmevis 

periodSic raimes usmens an uyurebs. Semdeg kvlav 

ekranTan mokalaTdeba mTeli dRis siaxleTa 

daCqarebulad gadaxedvis mizniT. sainformacio 

gamoSvebebis Tu ara, sportuli siaxleebis 

gacnobaze garkveul dros daxarjavs. mere aTasobiT 

Tu aseulobiT arxs Soris Tavisi sayvareli 

programis, matCis, dokumenturi Tu mxatvruli 

filmis Zebnas iwyebs. gadaxveva-dapauzebiT 

solidurad zogavs dros da sainformacio SimSils 

aTasmeerTed ikmayofilebs. 

60 wlis Tu jer araa, am yvelafers onlain 

arxebsa da platformebze gaakeTebs, tradiciuli 

telearxebis ugulvebelyofiT. 40 wlamde Tua, 

pirdapir kompiuteruli TamaSebis samyaroSi 

gadaeSveba sadilobidan moyolebuli daZinebamde. 

ufro soliduri asakis adamiani leptops, planSets, 

an mobilurs miaCerdeba eleqtronul versiebSi 

uaxlesi ambebis (umetesad, socialuri qselebiT 

tiraJirebuli Wor-marTlis) mosaZebnad, romelsac 

mondomebiT gaaziarebs da moiwonebs. forumzec 

Seixedavs, misTvis saintereso Temebs Tvals 

gadaavlebs, zogs gamoexmaureba, zogis komentars 

upasuxebs. Tu sakuTari blogi aqvs, SesaZloa, 

morigi Canaweris gakeTebasac dauTmos garkveuli 

dro. visac wera-kiTxva ezareba, laivSi gava, an 

axal-axal fotoebsa Tu videoebs atvirTavs. Tavis 

guSindel da guSinwindel kontentsac Seamowmebs – 

eWvianad gadaTvlis naxvebsa Tu mowonebebs, sxvebis 

maCvenebels sakuTars Seadarebs. 
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internetis wyalobiT, fizikurad Sors myof 

aTobiT naTesavs, axlobelsa Tu megobars 

daekontaqteba, zogjer, ramdenimes erTdroulad. 

videozariT monatrebas gainelebs. Sinidan 

gausvlelad SeiZens axal nacnobebs profesiuli Tu 

piradi interesebis gaTvaliswinebiT; aRadgens 

wlebis winaT dakargul kavSirebs sasurvel 

adamianebTan. `iSofingebs~ uazrod Tu gaazrebulad. 

adre SemTxveviT SeZenili nivTis gasaRebasac 

onlain maRaziis saSualebiT ecdeba. 

ukve dasaZineblad gamzadebuli, aucileblad 

waikiTxavs, mousmens an uyurebs rames, radgan Ramis 

siCumeSi daZinebas gadaCveulia Tanamedrove 

hiperinformirebuli adamiani. zogs klaviaturaze 

CamoeyvinTeba, sanam loginamde miaRwevs. zogs 

mobiluri SerCeba xelSi CabRujuli da, Tu ar 

gauvarda, diliT isev es iqneba pirveli nivTi, 

romelsac CaeWideba sakraluri sainformacio 

wrebrunvis xelaxla gasavlelad. 

ai, ase ganapirobebs cifruli mediis swrafi 

ganviTareba-aTviseba, misi mzardi popularoba da 

masobrivi gamoyeneba XXI saukunis adamianis 

hiperinformirebulobas.9 aseT realobas 

specifikuri sazogadoebriv-politikuri Sedegebi 

moaqvs. individis swori navigaciisaTvis 

aucilebelia sazogadoebis mediawignierebis gazrda, 

rac dezinformaciis mravalsaxeobis gaazrebiT unda 

daiwyos. informaciis ar unda gveSinodes 

dezinformaciis arsebobis gamo. Tanamedrove 

mediagamowvevebTan gamklavebaSi gvexmareba 
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informaciuli nakadis marTva da sicruis10 

amocnobaSi daxelovneba. 

upirveles yovlisa, ganvsazRvroT cru 

informaciisa da dezinformaciis raoba. cru niusi 

(fake news)11 ewodeba arazusti an mcdari 

detalebisgan Seqmnil sainformacio masalas. es 

SeiZleba iyos statia, ilustracia, audioCanaweri an 

video. umetesad, cru niuss avrceleben socialuri 

mediis momxmareblebi da iq Canergili botebi, 

romlebic aziareben sxvis mier atvirTul sicrues 

anda komentars akeTeben masze, xSirad, SemdgomSi 

referirebis mizniT. xelovnuri inteleqtis sul 

ufro masobrivad aTvisebam, cru niusebis Semqmnel-

gamavrceleblebs xeli kidev ufro Seuwyo. 

erTi SexedviT, faqtobrivad arazusti 

informacia SeiZleba Zalian avTenturad 

gamoiyurebodes. Semqmnelis ostatobazea 

damokidebuli, ramdenad efeqturad SeZlebs sicruis 

gasaRebas simarTled. cru informacia 

individualurad an jgufurad iqmneba, SemTxveviT an 

mizanmimarTulad, sakuTari an damkveTis 

interesebidan gamomdinare. 

dezinformacia12 cru niusis saxeobad iTvleba. 

am dros farTo auditoriis TvalSi sicrues 

`faqtad~ asaReben piradi, politikuri, an 

ekonomikuri ganzraxviT. aseTi sainformacio 

siyalbis mizania sazogadoebrivi azris 

formirebaze zegavlenis moxdena manipulirebis 

saSualebiT. 

ganasxvaveben dezinformaciis sam niuansur 

saxeobas:13 
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1. mizinformacia (misinformation); 
2. dezinformacia (disinformation); 
3. mavninformacia (malinformation).14 

inglisur enaSi arsebuli samive termini 

qarTulad `dezinformaciad~ gadmodis, radgan 

Targmanis dros arsebiTi mniSvneloba ar mieniWa 

maT Soris arsebul niuansur gansxvavebaTa 

xazgasmas. umTavresi is aspeqtia, rom masala 

sinamdviles ar Seesabameba da SecdomaSi Sehyavs 

sazogadoeba. 

mizinformacia (misinformation)15 anu mcdari 

informacia ewodeba winaswari ganzraxvis gareSe 

daSvebul Secdomas. tipuri nimuSebia uzustoba 

fotos minawerSi, TariRebis miTiTebisas, 

statistikur monacemebSi, TargmanSi, aseve, roca 

satiras seriozulad aRiqvams da namdvil ambad 

SecdomiT CaTvlis Tavad mkiTxveli (mag., Caplinis 

werili jeraldinas).16 

dezinformacia (disinformation) gamiznulad 

Seqmnili yalbi teqsturi, audio Tu video 

kontentia. cru niusis am kategorias ganekuTvneba 

mizanmimarTulad Seqmnili SeTqmulebis Teoriebi da 

Worebi, gamiznulad SeTiTxnili anda Segnebulad 

Secvlili audio Tu vizualuri kontenti. 
mavninformacia (malinformation)17 anu boroti 

ganzraxviT gavrcelebuli informacia iseTi kerZo 

faqtebia, aranairad rom ar emsaxureba 

sazogadoebriv interesebs da piradi an 

korporaciuli sargeblis mizniT vrceldeba (mag., 

piradi informaciis gasajaroeba, piradi an biznes 

interesidan gamomdinare da ara – sazogadoebrivi 
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mniSvnelobis gamo, intimuri foto-video masalis 

gamomzeureba SurisZiebis mizniT, faqtis 

konteqstidan amovardnili saxiT warmoCena, 

kontentis Seqmnis zusti TariRis an drois 

gayalbeba, siZulvilis eniT saubari anda wera). 

braziliel mwerals, paulo koelios 

samarTlianad aqvs naTqvami: `adamianis mier 

gamogonili gamanadgurebeli iaraRebidan yvelaze 

saSineli da laCrulia – sityva. xanjali da Subi 

sisxlis kvals tovebs. yumbara mTel Senobebsa da 

quCebs aryevs. sawamlavis aRmoCenac mudam 

SesaZlebelia; magram mavne sityva kvalis datovebis 

gareSe axdens borotebis provocirebas~.18 swored 

aseTi `mavne sityvebisganaa~ Sedgenili 

mediafenomeni, romelic ararsebul da armomxdar, 

gamogonil faqtoids asaRebs faqtad. cru 

informacia (fake news)19 dezinformirebis saSualebiT 

masis manipulirebas gulisxmobs, rac niSandoblivia 

`yviTeli Jurnalistikisa~20 (jozef pulitseri da 

uiliam hersti)21 da propagandisTvis (gaius iulius 

keisari). 

araswori Tu damaxinjebuli informaciis 

mizanmimarTulad gavrceleba samyarosaviT Zveli 

xerxia. igi jer kidev bibliur edemis baRSi evas 

dezinformirebiTa da akrZaluli xiliT moxibvlis 

ambavSia mocemuli.22 erT-erTi pirveli 

dokumentirebuli cru niusi 1475 wels aRdgomis 

kviradRes gavrcelda italiur qalaq trentoSi. es 

ambavi wamebuli wminda simon trentoelis saxels 

ukavSirdeba. 
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rodesac orwlinaxevris simonino daikarga, wm. 

franciskis ordenis wevrma brali ebraul 

diasporas dasdo Tavis qadagebaTa seriaSi. 

italieli moZRvari amtkicebda, rom bavSvi 

ebraelebma moipares, mokles da misi sisxli 

ritualurad Sesves. Wori SeSinebul mrevlSi 

swrafad gavrcelda. erT tyuils meorec miamata 

gaTamamebulma moZRvarma: biWis sxeuli ebraelis 

saxlis saZirkvelSi ipoveso. trentos episkoposis 

brZanebiT, qalaqis yvela ebraeli daapatimres da 

awames. 15 adamiani damnaSaved scnes da autodafe 

mouwyves. imis miuxedavad, rom romis papis 

xelisuflebam simarTle daadgina, mkvlelobaTa 

nakadis Sewyveta ver SeZlo prelatis 

warmomadgenelma mosaxleobis isteriisa da 

trentoeli episkoposis sijiutis gamo. cifruli 

mediis pirobebSi, es isteria mTel evropas 

moedeboda rekordulad mcire vadebSi. swored 

amitomaa mniSvnelovani mediawignierebis saSualebiT 

dezinformaciis amocnoba da misgan Tavis dacva. 

mainc, rodis gaCnda Cvens leqsikaSi `cru 

niusi~ da `dezinformacia~? miuxedavad imisa, rom 

maTi gansakuTrebulad xSirad gamoyeneba XXI 

saukunes ukavSirdeba, orive sakmaod staJiania. 

termini `cru niusi~ 1890-ian wlebSi gaCnda da 

saukuneze metxans aRniSnavda axal ambebSi 

dabeWdil tyuils. zneobrivi meoTxe xelisuflebis23 

popularobis gamo, aRniSnuli termini daikarga 2016 

wlamde da donald trampis pirveli saprezidento 

kampaniis msvlelobisas aRdga. amerikuli inglisuri 

enis ganmartebiTi leqsikoni nimuSebs imowmebs 
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amerikuli gazeTebidan (The Cincinnati Commercial Tribune, 
The Kearney Daily Hub, The Buffalo Commercial), romlebic 

1890-1891 wlebSi gamoqveynebul statiebSi cru 

informaciis mniSvnelobiT iyenebdnen am termins. 

termini `dezinformacia~ 1923 wels gamoigona 

ioseb stalinma. igi Tvlida, rom franguli 

JReradobis gamo, sityva evropuli warmoSobisas 

waagavda. es saxeli ewoda `Savi propagandis~24 

ganyofilebas suk-Si (KGB). `civi omis~ periodSi 

termini inglisur enaSic damkvidrda 

anglikanizebuli formiT (disinformation). 
dezinformaciis cifruli formebia: trolebi, 

botebi, dipfeiki25 da a.S. boroti ganzraxvisa Tu 

piradi gamorCenis mizniT adamianebze informaciuli 

Seteva jer isev im araadamianebis sindiszea, vinc 

uaxles teqnologiebs ukeTesi gamoyeneba ver 

mouZebna. xelovnuri inteleqti maTi karnaxiT 

amzadebs da avrcelebs video Tu audio masalebs, 

sadac konkretul (umetesad, cnobil an 

avtoritetul) pirovnebebs ise aCveneben, TiTqos, maT 

Tqves an gaakeTes is, rac arasdros uqniaT da 

uTqvamT. mxolod gamiznuli Tavdasxmis gamo SeiZina 

dipfeikma uaryofiTi mniSvneloba.  TavisTavad, es 

mxolod da mxolod teqnikaa da sazogadoebisTvis 

safrTxis Semcveli misi borotad gamoyenebaa. 

dezinformaciis mizniT dipfeikis gamoyeneba 

Tanamedrove gacifrulebul globalur 

sazogadoebaSi iwvevs `cifrul xanZars~26 anu 

konteqstidan amovardnili videos swrafad 

gavrcelebas sxvadasxva onlain programis 

saSualebiT. mxolod imitom gadaiqca dipfeiki 
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safrTxed, rom maTi damzadeba sagrZnoblad 

gamartivda rigiTi adamianisTvisac da yvelas ar 

gaaCnia Segneba, morali, sxva adamianis uflebebis 

pativiscema da kanonis uzenaesobis SegrZneba. 

teqnologiis ganviTarebas winaaRmdegoba ar 

unda gavuwioT, magram kiberdamnaSaveTagan Tavis 

dacvis meTodebis SemuSaveba da prevenciuli 

zomebis droulad gatareba seriozulad 

gamogvadgeboda. samwuxaroa, rom aseT saxifaTo 

realobaSi samarTalmcodneTa da politikosTa 

imedad, unda vaRiaroT, sruliad daucveli rCeba 

Tanamedrove adamiani maSin, roca kriminologTa 

asociaciebi da instituciebi amerika-evropaSi 

aTwleulebia muSaoben TavdacviT meqanizmebze, 

iTxoven mTavrobis warmomadgenlebTan mWidro 

samuSao urTierTobas,27 magram, TiTqmis, uSedegod. 

mTavari Secdoma isaa, rom winswrebiT 

safrTxis danaxva da aRqma Zalian cotas SeuZlia. 

mizezi martivia: jerjerobiT naklebad arseboben 

`cru niusebisa~ da dezinformaciis Sedegad 

dazaralebulebi. sxvisi dipfeiki masas interess 

ufro uRvivebs, vidre aRSfoTebasa da 

msxverplisadmi Tanadgomis gamoxatvis survils. 

saxelisuflebo midgoma ki mcdaria: axali kanonis 

SemoReba momxdari kiberdanaSaulis Semdeg 

araswori nabijia. qmediTi iqneba kriminologiuri 

xerxebiT prevenciuli zomebis winaswar gatareba, 

rodesac sul axal-axali teqnikuri saSualebebi 

emateba Tanamedrove adamianis cxovrebas. lamis, ori 

saukunea, avtoavariebis raodenobis Semcirebas 

veraferi uSvela kanonTa damatebam da jarimebis 
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gazrdam. gacilebiT rTul problemas warmoadgens 

kiberdanaSauli, rom tradiciulad uvargisi 

meTodebiT mivudgeT amasac. 

cxadia, prevencia araa martivi, radgan 

dezinformaciac ki sami saxisaa, xolo Tanamedrove 

cifruli media cru informaciis iseT zRva masalas 

avrcelebs, komunikaciis dRevandel mkvlevarTa 

mcire nawils rom SeuZlia srulad aRiqvas da 

saTanadod gaaanalizos. kriminologebis 

paralelurad, swored komunikaciis mkvlevrebis 

CarTulobaa aucilebeli `cifruli xanZris~ ara Tu 

likvidaciis, aramed Tavidan acilebis mcdelobis 

warmatebisaTvis. saamisod, Sesaswavlia rogorc ukve 

arsebuli uamravi masala, ise sainformacio 

teqnologiebis ganviTarebis perspeqtivebis 

pirdapirproporciulobis gansazRvra 

kiberdanaSaulis albaTobaTa dasadgenad. mxolod 

amis Semdeg SeiZleba qmediTi prevenciuli zomebis 

dasaxva da gatareba. 

cru informaciis saxeebTan dakavSirebiT azrTa 

sxvadasxvaoba da winaaRmdegobebia, rasac iwvevs 

saxeTa gamoyofis saerTo kriteriumis ararseboba. 

mediaTeoriis (romelic, imedia, am wuTebSic iqmneba) 

gverdis avliT, socialuri qselebiT popularuli 

gaxda ramdenime maTgani. maTi analizi isev da isev 

imas gvidasturebs, rom formebi da teqnikaa axali, 

damokidebuleba da miznebi ki maradiuli. 

cifruli satyuara (clickbait)28 specialurad 

Seqmnili statiebia, romelTa kompoziciac isea 

agebuli, rom saitis vizitorTa raodenobis 

xelovnurad gazrdas Seuwyos xeli. maT sensaciuri 
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saTaurebi29 aqvT, mkiTxvelis yuradRebis mizidvis 

mizniT,30 xolo teqsti isea dayofili, rom misi 

wakiTxva mxolod nawil-nawilaa SesaZlebeli. amis 

gamo, momxmarebeli iZulebulia ramdenime abzacis 

Semdeg mudmivad gadavides Semdeg vebgverdze. 

satyuara Zalian hgavs Sahrazadis mier 

Sahriaris interesis gaRvivebasa da ambis 

gagrZelebis gadadebas, sakuTari sicocxlis 

gaxangrZlivebis mizniT. `aTas erTi Ramiseuli~31 

stilis statiebSi, rogorc wesi, masalebs simarTle 

da sizuste aklia, Txroba ki gawelilia azrobrivi 

tavtologiebis Sedegad. 

propaganda32 tendenciuri xasiaTis, auditoriis 

SecdomaSi Seyvanis mizniT Seqmnili statiebia. maTi 

daniSnulebaa politikuri kursis an Tvalsazrisis 

xelSewyoba. istoriulad, pirveli propagandistuli 

masalebi Seqmna da maTi gavrcelebis efeqtur xerxs 

miagno gaius iulius keisarma (Zv. w. 100-44). man 

senatisTvis gankuTvnili sainformacio stelebi – 

`aqta diurnebi~ (Acta Diurna)33 piradi 

propagandistuli mizniT gamoiyena. saxalxo 

`aqtebis~ teqstis bolos yovelTvis ewera fraza 

`gaasajarove da gaavrcele~ (publicare et propagare). ase 
gaCnda `propaganda~.34 

`aqta diurna~ qristes dabadebamde Seiqmna da 

iseTive efeqturobiT avrcelebda keisrisTvis 

sasurvel informacias `zepiri gazeTis~ wyalobiT, 

rogorc Tanamedrove cifruli media axerxebs 

socialuri qselebis apologeti momxmareblebis 

mimbotebad gadaqcevis gziT. iulius keisari `rux 

propagandas~ iyenebda: mesame pirSi werda saqebar 
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teqstebs, roca sakuTar Tavs xotbas asxamda Tavisi 

warsuli damsaxurebisTvis. `aqta diurnebs~ avtori 

ar awerda xels. Sesabamisad, romael mkiTxvels 

iluzia hqonda, rom maT keisars senati ganadidebda. 

informaciis wyaros gansazRvra propagandis 

analizis umniSvnelovanesi aspeqtia. komunikaciis 

eqspertebi propagandis sam ZiriTad saxes gamoyofen: 

TeTri, ruxi da Savi.35 swored `ruxi 

propagandisTvis~ aris niSandoblivi informaciis 

gavrceleba avtorisa da wyaros miuTiTeblad. 

Sedegad, propagandistTa faruli ganzraxvis 

gamocnoba ukiduresad rTulia. amis sapirispirod, 

`TeTri propagandis~ Semoqmedi yovelTvis 

gansazRvrulia. agitatori, romelic sazogadoebas 

raimesken mouwodebs sakuTari identobis 

daufaravad, rogorc wesi, sayovelTaod sasargeblo 

da sasikeTo mizans emsaxureba. amitomac ar 

sWirdeba damalva. `Savi propaganda~ ki ukiduresad 

SecdomaSi Semyvani formaa, radgan propagandisti 

avtorebi sakuTar masalas sxvas (rogorc wesi, 

oponentebsa Tu konkurentebs) miaweren maTi 

diskreditaciis mizniT. isedac masis emociebze 

apelirebis teqnikas, tendenciurobasTan erTad, 

rodesac gadabraleba da sicrue emateba, yovelTvis 

politikurad ganwirul poziciaSi ayenebs 

msxverpls. msgavsi danaSauli dausjeli rCeba 

wyaros anonimurobis gamo. `Savi propagandistis~ 

identobis dadgena xangrZlivi procesia, isic – Tu 

moxerxda. 

satiruli da parodiuli kontenti 

alternatiuli mediis saSualebiT swrafad 
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vrceldeba da popularobas iolad ixveWs. maTi 

mizania massazogadoebis garToba parodirebuli 

cru informaciis saSualebiT. `didi diqtatori~36 

(1940) satiruli filmia, xolo `SiSveli iaraRi~37 

(1988) – parodiuli. mediaTeoretikosebi satirul Tu 

parodiul statiebs ar Tvlian namdvil cru 

niusebad. SesaniSnavi publicisturi Janri – 

feletoni, arasodes miiCneva sicrued, radgan esaa 

mwvave problemis kritikul gaazrebasa da faqtze 

dayrdnobiT Seqmnili publicisturi gamonagoni.38 

farTo auditoria zogjer ver ganasxvavebs 

satirul Tu parodirebul nawarmoebs wminda 

sainformacio masalisgan da ijerebs im gamonagons, 

rasac satira Tu parodia eyrdnoba. Sedegad, 

vrceldeba uneburi dezinformacia anu 

mizinformacia. amis gamo satira da parodia 

simbolurad miewereba cru niusebs, Tumca, maTi 

avtorebi miznad arasdros isaxaven dezinformaciis 

gavrcelebas. am SemTxvevaSi, mkiTxvelis 

inteleqtualuri done ganapirobebs masalis 

arasworad aRqmas. 

arsebobs ramdenime gansakuTrebiT warmatebuli 

platforma, romelic mkiTxvels sTavazobs satirasa 

da parodias: 

1. amerikuli `xaxvi~ (The Onion),39 romelic 1988 

wels jer satiruli yovelkvireuli 

beWduri gamocemis saxiT gaCnda, xolo 1999 

wlidan cifruli gamocema Online News 
Network daemata. 2013 wlis reorganizaciis 

Semdeg, The Onion-is saxelwodebiT 

funqcionirebs; 
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2. 2007 wels Seqmnili britanuli satiruli 

saiti The Daily Mash,40 romelsac amerikuli 

`xaxvis~ britanul analogad miiCneven 

xolme. `yoveldRiuri piure~ parodiul 

komentarebs qmnis mimdinare movlenebsa da 

axal ambebTan dakavSirebiT; 

3. irlandiuri Waterford Whispers News,41 igive, 

WW News, romelic umuSevrobiT 

Tavgabezrebulma kolm uiliamsonma 2009 

wels Seqmna feisbuqis gverdis, xolo 2010 

wlidan – damoukidebeli saitis saxiT. 

cru informaciis kidev erTi gavrcelebuli 

saxeobaa `daudevari Jurnalistika~ (sloppy journalism).42 

ase ewodeba reportiorebisa da Jurnalistebis mier 

faqtebis gadaumowmeblad, dauzusteblad masalis 

gamoqveynebas. aseT arasando informaciaSi, 

bunebrivia, rom uzustobebi fiqsirdeba. msgavsi cru 

niusebis gavrceleba moqalaqe JurnalistTa 

nawilsac axasiaTebs, radgan yvelas ar aqvs 

gacnobierebuli arc wyaros gadamowmebis saWiroeba, 

arc gagonilis namdvilobis Semowmebis 

valdebuleba. Cveulebriv, eqskluziurobasa da 

siswrafes daxarbebul profesionalebsa da 

moyvarulebs emarTebaT msgavsi daudevrobebi. 

cru niusis kidev erTi variantia SecdomaSi 

Semyvani saTauri (misleading headings).43 zogjer 

statiis SinaarsSi aranairi sicrue araa, magram mas 

sensaciur saTaurs argeben, romelsac qvesaTauris,44 

gobisa Tu lidis45 teqstTan tandemSi SecdomaSi 

gamiznulad Sehyavs mkiTxveli, radgan araswor 

warmodgenas uqmnis Tu realurad razea publikacia. 
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aseTi saTaurebi xSirad xdeba cru informaciis 

socialuri mediiT gavrcelebis mizezi. Tumca, 

Tanamedrove Jurnalistebis nawilic scodavs da 

iyenebs SecdomaSi Semyvan saTaurs sruliad 

uintereso masaliT mkiTxvelis xelovnurad 

dainteresebis mizniT. saboloo jamSi, es 

auditoriis imedgacruebas da, zogjer, 

guliswyromasac iwvevs. profesional Jurnalists, 

romelic meoTxe xelisuflebis warmomadgenlis 

funqciebs unda icavdes, namdvilad ar ekadreba 

saqmis ase gaioleba da Jurnalistikis daknineba. 

dRes, rodesac `yvelani gavJurnalistdiT~,46 

mxolod maRali profesiuli unar-Cvevebisa da 

eTikurad swor poziciaze mdgomi, sazogadoebis 

samsaxurSi myofi meoTxe xelisuflebis 

warmomadgenlebi SeZleben Jurnalistikis, rogorc 

profesiis gadarCenas. mxolod aseTebs ver 

Caanacvlebs verc samoqalaqo Jurnalistika da verc 

xelovnuri inteleqtiT Seqmnili mediakontenti. 

dabolos, cru informaciis kidev erTi 

gavrcelebuli saxea tendenciuri an mikerZoebuli 

niusi (biased/slanted news).47 adamianTa umetesoba 

qvecnobierad mieltvis iseTi informaciis an 

statiis wakiTxvas, romelic maT pirad mosazrebebsa 

Tu rwmenas emTxveva. swored auditoriis am 

kategoriazea gaTvlili tendenciuri niusebi. msgavs 

masalas socialur qselebSi Segnebulad deben masis 

mier warsulSi daZebnili Tematikis 

gaTvaliswinebiT. xelovnuri inteleqti 

algoriTmebis saSualebiT, Zalze gamartivebulad 

axerxebs auditoriis TiToeuli wevris interesTa 
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Seswavlasa da, savaraudod, maTTvis sasurveli 

niusebis SerCeva-SeTavazebas. 

rodesac vsaubrobT tendenciur informaciaze, 

mravlismetyvelia 2021 wlis 6 ianvars aSS-is 

kapitoliumSi SturmiT Sevardnili xalxis 

saqcielis gaSuqeba48 mikerZoebulad. si-en-enis49 

reportiorma mas `Sinauri teroristuli Seteva~ 

uwoda maSin, roca foqs-niusis50 wamyvani amtkicebda: 

`umetesad mSvidobiani protestantebi~ ariano. 

mediawigniereba ara mxolod cru informaciis51 

zegavlenisgan TavdacvisTvis gamogvadgeba, aramed 

dagvexmareba, uneburad xeli ar SevuwyoT 

dezinformaciis gavrcelebas socialuri mediiT 

sargeblobisas. mediawignierebis safuZvelia 

kritikuli azrovneba (critical thinking).52 es sakmaod 

Sromatevadi procesia – sicruis Tqma iolia, 

simarTlis dadgenas ki dro sWirdeba. amitom 

SemuSavebulia ZiriTadi xerxebi, romlebic 

gaamyarebs momxmareblis mediawignierebas da xels 

Seuwyobs kritikuli azrovnebis gamoyenebas Cvens 

garSemo Seqmnil hiperinformirebul samyaroSi. 

mediawigniereba (media literacy)53 ewodeba 

mediamomxmareblis mier kritikuli azrovnebis 

efeqturad gamoyenebas onlain gavrcelebuli 

dezinformaciis gavlenisgan Tavis dasacavad. igi 

gulisxmobs sxvadasxva mediasaSualebis mier 

SemoTavazebuli masalis gaanalizebis, Sefasebisa 

da sakuTari mediakontentis Seqmnis unars. 

kritikuli azrovneba sakiTxis an Temis garSemo 

dakvirvebiT dafiqrebaa, emociebisa da sxvaTa 

mosazrebebis zegavlenis gareSe. 
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yoveldRiurad ufro da ufro mniSvnelovani 

xdeba kiberdamnaSaveebTan gamklaveba. sabaziso 

wesebis gaTvaliswinebiT, cifruli mediis 

gamoyenebisas dezinformaciisgan Tavis dacva 

SeiZleba. cxadia, es ar aris sruli CamonaTvali; 

magram dasawyisisTvis Tundac am aTiode wesis 

gaTvaliswineba mravaljer daazRvevs rigiT 

moqalaqes onlain aqtivobis procesSi msxverplis an 

uneblie damnaSavis rolSi aRmoCenisgan: 

1. yovelTvis SeamowmeT wyaros sandooba, 

romelic informacias avrcelebs. arasodes 

endoT socialuri mediiT gavrcelebul 

kontents, Tu mas ar gadaamowmebT 

soliduri sainformacio organizaciis 

saitze; 

2. moZebneT avtori da mis Sesaxeb informacia 

daazusteT. Tu masalas ar hyavs avtori da 

arc sainformacio organizaciis dadgena 

xerxdeba iolad, cru niusTan gaqvT saqme. 

Tu avtors bevri araferi dauweria da misi 

gvari arcerT solidur sainformacio 

saagentos an organizacias ar ukavSirdeba, 

mis mier SemoTavazebul masalas 

aucileblad sWirdeba gadamowmeba; 

3. darwmundiT mtkicebulebaTa realobaSi. 

saamisod, moiZieT igive faqtebi 

damoukidebel, sando wyaroebSi. aseve, 

SeamowmeT, ramdenad sando wyaroebi aqvs 

miTiTebuli masalis avtors. wyaroebis 

uqonloba kontentisadmi Tqvens 

undoblobas unda iwvevdes; 
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4. daakvirdiT, statia faqt(eb)s efuZneba Tu 

individis araargumentirebul mosazrebebs. 

darwmundiT, rom avtors mtkicebulebebi 

citirebuli dokumentebis, monacemebis an 

eqspertTa mosazrebebis safuZvelze mohyavs; 

5. mxolod saTauriT nu imsjelebT 

informaciis Sinaarsze. zogma saTaurma, 

SeiZleba, SecdomaSi Seiyvanos auditoria. 

aucileblad waikiTxeT teqsti mTlianad; 

6. yuradRebiT daakvirdiT sainformacio 

saitis vebmisamarTs. yalbi saitebi Zalian 

gvanan yalb xelCanTebsa da samoss: `pradas~ 

nacvlad `prados~ an `pradis~ rom 

gvaCeCeben. amitom domenis saxelwodebas 

yuradReba miaqcieT. aseve, saitis uxarisxo 

dizaini da teqnikuri gaumarTaoba saeWvod 

unda miiCnioT; 

7. gadaamowmeT TariRi da konteqsti. Zvelma 

anda konteqstidan amovardnilma masalam, 

SesaZloa, SecdomaSi Seiyvanos mkiTxveli; 

8. gansazRvreT informaciis ganzraxva da 

toni. sensaciurad, emociurad anda 

movlenis calmxrivad gaSuqeba skeptikur 

damokidebulebas imsaxurebs. rogorc wesi, 

swored aq Cans informaciis xarisxi (sandoa 

Tu dezinformaciaa) da propagandistuli 

ganzraxviT gaavrceles Tu sazogadoebrivi 

interesebidan gamomdinare; 

9. gamoiyeneT verifikaciis instrumentebi 

(magaliTad, ilustraciis ukuZieba, faqtis 

gadasamowmebeli sando saitebi) da 
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cifruli kriminalistikis ZiriTadi 

meTodebi (metamonacemebis Semowmeba, 

kadrebis analizi) ilustraciebisa Tu 

videoebis originalobis Sesamowmeblad; 

10. masalis gaziarebamde, dasafiqreblad 

SeyovndiT. Tu eWvi geparebaT informaciis 

avTenturobaSi, nu gaavrcelebT mas onlain. 

SemoTavazebuli aTi wesi anbanuri 

WeSmaritebaa, magram globaluri sazogadoebis 

mniSvnelovani nawili maT realur cxovrebaSi ar 

iyenebs. verifikaciis Cveva dezinformaciisgan 

sakuTari Tavisa da farTo auditoriis dacvas 

uwyobs xels ufro jansaRi sainformacio garemos 

SeqmniT. Tumca, es zomebi sabazisoa da 

srulfasovnad ver gaumklavdeba swrafad 

ganviTarebad cifrul realobas. amitom, 

Tanamedrove adamians sWirdeba damoukidebeli 

azrovnebis unari inteleqtis, codnis anda 

saTanadod informirebulobis safuZvelze. am unaris 

gamoyeneba ki mediawignierebiT anu mediisgan 

mosalodneli safrTxeebis prevenciuli zomebis 

codniT miiRweva. sxvagvarad, dipfeikebisa da 

algoriTmulad gaZlierebuli dezinformaciis 

winaaRmdeg sabrZolvelad resursi ar eyofa 

xelovnur inteleqtiT arajansaRad aRfrTovanebul 

Tems. 

axali kanonebis miRebas prevenciuli zomebis 

sazogadoebaSi danergva jobia. mxolod 

samarTalmcodneebi ver uzrunvelyofen usafrTxo 

samyaros. saamisod saWiroa pedagogebis, 

Jurnalistebis, platformaTa operatorebis, 
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kriminologebis, politikosebisa da yvela sxva 

relevanturi mxaris koordinirebuli moqmedeba 

informaciis mdgradobis gasaZliereblad. 

amavdroulad, gamoxatvis Tavisuflebis dacva da 

uzrunvelyofa odnavadac ar unda dazaraldes. 

vfiqrob, kriminologia, mediawigniereba da 

politikuri komunikacia is sami Tanamedrove 

`spiloa~, dRevandeli cifruli samyaro rom unda 

daeyrdnos jansaRi sainformacio cxovrebis 

misaRwevad. 
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