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Recent studies in media across various countries have 
increasingly focused on the ethical aspects of journalistic self-
regulation. Numerous books have been published on this topic, 
with numerous translations available. Among them is the work by 
American professor Edmund Lambeth, Dedication to Journalistic 
Duty: Ethical Dilemmas in the Journalistic Profession, which 
addresses the erosion of trust between the mass media and the 
audience. 

Emeritus Professor John Merrill from the University of 
Missouri has also made significant contributions to the field, 
drawing upon philosophical traditions in his more than twenty 
monographs. His writings on journalistic ethics engage not only 
American researchers but also international scholars. Building on 
this foundation, Merrill examines established journalistic 
principles—such as punctuality, fidelity to the truth, and 
impartiality—as well as the role of propaganda within the 
profession. 

Journalistic ethics play a crucial role in decision-making 
processes, ensuring that choices align with the fundamental laws, 
rules, and principles governing journalism. Moreover, 
philosophical inquiry, both in America and Georgia, provides a 
robust foundation for effectively grafting medialogy into the 
discourse. 
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am bolo xanebSi sazRvargareT gansakuTrebul 
yuradRebas uTmoben mediis TviTregulirebis 
problemebs, ZiriTadad, eTikur aspeqtebs. gamovida 
am Tematikisadmi miZRvnili mravali wigni, 
romelTagan bevri iTargmna kidec. maT Sorisaa 
amerikeli profesoris edmund lambeTis wigni 
`Jurnalisturi movaleobis erTguleba: eTikuri 
wiaRsvla Jurnalistur profesiaSi~,1 romelic 
masobrivi informaciis saSualebebsa da mkiTxvel 
auditorias Soris ndobis dakargvis problemebs 
exeba. profesor lambeTis msgavsad, filosofiuri 
tradiciidan iRebs saTaves misuris universitetis 
emeritus-profesoris, jon merilis samecniero 
Sromebi,2 maT Soris, ocze meti monografia.3 misi 
wignebi Jurnalisturi eTikis sakiTxebze ara 
mxolod amerikel mkvlevarTa yuradRebas ipyrobs. 

kolumbiis universitetis Jurnalistikis 
skolis TvalsaCino warmomadgeneli, jon merili, 
Jurnalisturi eTikis sakiTxebisadmi miZRvnil 
SromaSi Jurnalistikis principebis: punqtualobis, 
WeSmaritebisa da obieqturobis paralelurad, 
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garkveul adgils uTmobs propagandis sakiTxebs, 
ganixilavs mas, rogorc `bnel molipuls, 
romelzedac Jurnalistebs xSirad usxltebaT 
xolme fexi~.4 

`antikur xanaSi warmoiSva elementebi 
propagandisa, aRniSnuli termini SuasaukuneebSi 
atarebda religiur xasiaTs. propagandad iwodeboda 
rwmenisadmi damokidebuleba da laTineli qristiani 
misionerebi saxeldebodnen propagandistebad~.5 
amrigad, termini propagandisti garkveul 
ideologias ukavSirdeba da misi gamavrcelebeli 
erTgvari ideologiis mqadageblad SeiZleba 
miviCnioT. amasTanave, gvainteresebs, rogoria is 
meTodi da saSualeba, romelic gamoiyeneba 
propagandirebisas masebze zemoqmedebis procesSi.6 
rogorc cnobilia, `propagandistuli meTodi 
adamianis gonebazea mimarTuli, mis logikur 
darwmunebas isaxavs miznad. publicistikis 
gavrcelebasa da zemoqmedebas JurnalistikaSi 
propagandis meTods uwodeben~.7 

rogorc aRmoCnda, sityva `propaganda~ yvela 
drosa da sivrceSi adekvatur da erTmaneTisgan 
gansxvavebul interpretacias iZens. magaliTad, Tu 
komunistur xanaSi propaganda da agitacia mediis 
ganuyofel atributebad iTvleboda da maT uSualo 
daniSnulebas warmoadgenda, me-17 saukuneSi, kerZod, 
1622 wels, romis papis kaTolikuri eklesiis wiaRSi 
igi gansxvavebulad aqtualuri iyo (maSin, rodesac 
kaTolicizms gamoeyo skeptikurad ganwyobili erTi 
nawili da laTinurad Sacra Congregatio de Propaganda Fide 
ewoda anu `xalxTa evangelizaciis kongregacia~).8 

rogoria propagandis, rogorc mediaterminis 
Tanamedrove interpretacia. arsebobs politikuri 
propagandireba,9 romelic dRes seriozuli kvlevis 
sferoa da calke gansjis sagania: `politikuri 
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propagandis mkvlevrebi karga xania dainteresebuli 
arian mediateqstis zegavleniT amomrCevelTa 
qcevaze. isini mividnen im azramde, rom sazogado 
moRvaweebsa da politikosebze zemoqmedebiT, 
masmediam SeiZleba gavlena iqonios saxelmwifo 
sistemaze erTobliobaSi~.10 

`rodesac propaganda xdeba sinonimi 
SetyobinebaTa organizebuli gavrcelebisa, is 
kargavs nebismieri saxis Jurnalistur mniSvnelobas. 
propaganda aris konteqsti Jurnalizmisa an 
masmediis. Cvens SemTxvevaSi, Jurnalisturi 
propaganda miCneulia im SetyobinebaTa saxed, 
romelic miznobrivad aris Seqmnili, momzadebuli, 
raTa Seamciros obieqturoba, wonasworoba, ndoba, 
srulyofileba~.11 jon merilis azriT, propaganda 
moicavs mTlianad Jurnalistikas da aramxolod 
reklamas, sadac SeiZleba TiTo-orolam ganicados 
is radiosa da televiziaSi, pirovnul 
STabeWdilebebSi, statiebsa da saTaurebSi 
(rubrikebSi, fotosuraTebSi). rogorc Cans, 
propaganda Seqmnilia, rogorc cda mavanisa da 
mavanis mier mavanis marTvisa, manipulirebisa, 
gavlenisa. manipulaciis qveS vgulisxmobT 
poziciebis kontrols da qmedebebis marTvas. 

am kuTxiT, Zalze mniSvnelovania jon 
meriliseuli interpretacia propagandisa da im 
devizebisa,12 romelTa analizi da Seswavla 
sarkiseburi principiT sakuTari moRvaweobis 
mankieri mxareebis danaxvis saSualebas gvaZlevs 
Tanamedrove praqtikos Jurnalistebs. propagandis 
arsebiTi devizebia: 

1. saxelis miniWebis devizi; 
2. damowmebis devizi; 
3. mmarTveli partiis mxardaWera; 
4. mimzidveli `ganusazRvreloba~; 
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5. `xalxurobis~ principi; 
6. `bevri adamiani ambobs~; 
7. komentaris gakeTebis SeuZlebloba; 
8. citatebis damaxinjeba; 
9. Sexedulebis faqtis saxiT gamoyeneba; 
10. mcdari saTaurebi; 
11. gavlenis mqone fotoebi; 
12. aqcentireba mterze anu mtris xatis Seqmna; 
13. gamonagonis gamoyeneba; 
14. sainformacio menejmenti; 
15. werilebi redaqtors; 
16. gameoreba; 
17. avtoritetTa gamowveva; 
18. stereotipebis gamoyeneba; 
19. monacemTa Sekreba; 
20. ̀ me vici raRac ufro meti~.13 
SevecdebiT, SeZlebisdagvarad warmovaCinoT 

propagandistuli mimarTulebis ramdenime devizi 
anu xerxi da gavaanalizoT isini. 

saxelis miniWebis devizi uZvelesi da Zalian 
warmatebuli propagandistuli xerxia, romlis 
gamoyenebisas Jurnalists swams, rom auditoriis 
wevri aucileblad miiRebs am gansazRvrebas, radgan 
is iTqva. magaliTad, rodesac konkretul pirovnebas 
uwodeben reaqcioners, liberals, Savbnel 
pirovnebas, an vinmes gamoacxadeben patriotad14 da 
dadebiT adamianad, esaa saxelis miniWebis devizi. 

damowmebis devizi is procesia, rodesac 
respondentis mosazrebas korespondenti iyenebs 
vinmes Rirseulobis an uRirsobis dasturad. am 
SemTxvevaSi, SeiZleba adgili hqondes romelime 
politikuri partiis, kandidatis, programis, 
produqtis, nawarmis, Sefasebis damowmebas vinmes 
mxridan. aRniSnul SemTxvevaSi, respondenti unda 
iyos cnobili pirovneba: sportsmeni, universitetis 
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reqtori, saxelganTqmuli musikosi an mwerali. 
Jurnalisti sazogadoebisaTvis cnobil wyaros 
imowmebs werilSi damajereblobis xarisxis 
realuri CvenebisaTvis. 

mmarTveli partiis mxardaWera iseTi xerxia, 
pirovnebis (pirovnebaTa) socialuris jgufebis 
dayenebas rom isaxavs miznad gamarjvebulis 
mxareze. aq igulisxmeba yvela saxis Jurnalisturi: 
enobrivi, teqnikuri mxare, vinmes gamarjvebis 
winaswarmatyveleba, brbos, momitingeTa sididis 
gadaWarbeba, saarCevno punqtis Sedegebis gamoyeneba-
argamoyeneba da a.S. am yovelives warmarTavs 
mikerZoeba. 

mimzidveli ganusazRvreloba xSirad mediis 
warmomadgenelTa sayvareli xerxia. am dros 
Jurnalisti iyenebs yovladganusazRvrel, zogad 
`Rirseul sityvebs~,15 raTa miiRos sasurveli 
reaqcia auditoriisagan. tipuri terminebia: 
progresuli, mamaci, qvelmoqmedi, 
STabeWdilebismomxdeni, gamomwvevi, sazogadoebis 
sulisCamdgmeli da misT. es xerxi miznad isaxavs 
cru imijis Seqmnas da mas safuZvlad ar udevs arc 
sarwmuno informacia, arc simarTle. 

`bevri adamiani ambobs~ iseTi xerxia, rodesac 
interviueri kiTxvis dasmisas gamiznulad midis 

garkveul mtkicebulebamde: `bevri adamiani ambobs, 
rom Tqveni organizacia iyo saidumloebiT moculi 
Tqveni sazRvargareT yofnis dros. ras upasuxebdiT 
am xalxs?~ respondentis reaqcia, cxadia, aseTia: 

`damisaxeleT, vin aris im mravalTagan erT-erTi, 
vinc informacias gawvdiT?~16 

komentaris gakeTebis SeuZlebloba araeTikuri 
xerxia da yovelTvis ukavSirdeba finals. igi ase 
gamoiTqmis: `batonma (qalbatonma) komentari ver (ar) 
gaakeTa~.17 es xerxi xSirad gamoiyeneba sadavo 
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sakiTxis gaSuqebisas, rodesac mediasaSualebiT 
raime negatiuri iTqva aRniSnuli pirovnebis Sesaxeb. 
statiasa Tu siuJetSi mocemuli faruli 
tendenciiT, am adamians raRac danaSauli miewereba, 
rasac is, viTomda, malavs, an Tavs Segnebulad 
aridebs presis yuradRebas. ase xdeba maSin, roca 
reportiorma mxolod erTxel miakiTxa sasurvel 
respondents an igi adgilze ar daxvda, misi moZebna 
ki didad arc ucdia, ise gamoiyena komentaris 
gakeTebis SeuZleblobis xerxi. Sedegad, auditoria 
friad gansxvavebul da negatiur cnobas Rebulobs. 

citatebis damaxinjeba kidev erTi mZlavri 
xerxia reportiorTa arsenalSi. Tu mediamuSaks 
surs Seqmnas pirovnebis konkretuli imiji an 
garkveuli gavlenis qveS moaqcios ambis nawili, 
SeuZlia Secvalos sityvebi pirdapiri citirebidan 
an citireba konteqstidan amovardnili saxiT 
warmoaCinos. reportiors aseve SeuZlia gamoigonos 
citatebi da miaweros igi ucnob wyaros, rac 
martivi, magram Zalze araeTikuri saqcielia.18Amisi 
monaTesave xerxia citatebis iribad moyvana an 
debulebis perifrazirebuli versiis gamoyeneba. 
faqtobrivad, es utoldeba ucxo enidan mwir 
Targmans, Tumca, es ukanaskneli naklebad 
sagangaSoa, radgan igi ar aris gamiznuli raRacis 
sawinaaRmdegod. 

Sexedulebis faqtis saxiT gamoyeneba 
JurnalistTa usayvarlesi xerxia maTi Sexedulebis 
faqtad gasaRebis mizniT.19 

mcdari saTaurebiT Jurnalistebs SeuZliaT 
kidev ufro efeqturad ganaxorcielon propaganda, 
radgan arsebobs mkiTxvelTa kategoria, vinc 
mxolod saTaurs kiTxulobs da ar ecnoba 
publikaciis Sinaarss. Sesabamisad, Jurnalistis 
mier gamiznulad Seqmnili mcdari saTauriT faqtsa 
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Tu movlenaze araswori Sexeduleba eqmneba statiis 
waukiTxavad. mcdari saTauri arsebobs gavleniani, 
gadaxrili, mrudi da a.S. 

gavlenis mqone fotoebi kidev erTi 
mniSvnelovani xerxia. sainformacio gazeTebma, 
SesaZloa, warmoadginon sajaro pirebi realurze 
bevrad ukeTesi saxiT: gaRimebuli, wynari, dadebiTi, 
Rirseuli. Mam dros ki mtrulad ganwyobili 
respondentebi SeuZliaT Segnebulad gadaiRon cudi 
rakursiT an arasaxarbielo momentSi: sulswrafi, 
anerviulebuli, moRuSuli, sasacilo da a.S. aseT 
dros fotosuraTebma, SesaZloa, ar icruon, magram 
isini gamoxataven aramarTebul imijs. fotoebi, 
iseve rogorc faqtebi da citatebi, SeiZleba 
mikerZoebulad SeirCes, sainformacio wyarosTvis 
sasurveli miznebisaTvis.20 nebismieri, vinc 
frTxilad Seamowmebs fotosuraTebs Jurnal-
gazeTebSi da kadrebs filmebsa Tu teleekranebze, 
iolad SeamCnevs fotopropagandis farul taqtikas. 

cxadia, rom Jurnalisturi eTika specifikur 
situaciaSi gadawyvetilebis miRebis proceszec 
zemoqmedebs.21Aaq ki arCevani unda Seesabamebodes 
Jurnalistikis fundamentur wesebsa da principebs. 
filosofiuri mecniereba aramxolod amerikaSi, 
aramed saqarTveloSic SesaniSnavi nayofieri xea, 
romelzedac Tavisuflad SeiZleba medialogiis 
damynoba. 

 
 

literatura : References 
 

1. Lambeth, Edmund B. (1986). Committed Journalism: An Ethic for the 
Profession. Midland Books: No. 364. Indiana University Press. 

2. Merrill, John C. (1996). Journalism Ethics: Philosophical Foundations for 
News Media. First Edition, Bedford/St. Martin’s. 

3. Merrill, John C. (1990). The Imperative of Freedom. University Press of 
America. 



 

BRAMS Journal No. 10                                      ISSN 2667-9299 (print) 
2024 Volume 5, Issue 1/2                                  ISSN 2960-9348 (online) 

48 

4. Merrill, John (1997). Journalistic Foundations to Journalistic Ethics. New 
York, NY: University of Missouri, Columbia, St. Martin’s Press, pp. 130-154. 

5. Пруцков, В. (2003). Введение в мировую журналистику. Том 1, М., стр. 4. 
6. Nadare, Maia (2020). The media mill: Political communication. Tbilisi: 

Publishing House Universal, p. 229 (In Georgian). 
7. uznaZe dimitri (1977). Sromebi. tomi VI, Tbilisi, gv. 78. 
8. Congregation for the Evangelization of Peoples. (2023). Vatican. 

<https://www.vatican.va/content/romancuria/en/congregazioni/congregazione-
per-levangelizzazione-dei-popoli/profilo.html>  

9. Nadare, Maia (2020). The Media Mill: Political Communication. Tbilisi: 
Universal, p. 57, 211 (In Georgian). 

10. Браиант, Дж., Томрсон, С. (2004). Основы воздействия СМИ. Москва, 
Санкт-Петербург, Киев: «Виллиамс», стр. 344. 

11. Merrill, John (1997). Journalistic Foundations to Journalistic Ethics. New 
York, NY: University of Missouri, Columbia, St. Martin’s Press, pp. 16. 

12. Ibid. 130. 
13. Ibid. pp. 131-154. 
14. De Graff, Dachi (2022). In the fog of war. Tbilisi: Publishing House 

Universal, pp. 45-47 (In Georgian). 
15. deBeer, Arnold S., and John C. Merrill (2008). Global Journalism: Topical 

Issues and Media Systems. 5th Edition, Pearson. 
16. Christians, Clifford G. (Ed.), John C. Merrill (Ed.) (2009). Ethical 

Communication: Moral Stances in Human Dialogue. Volume 1, University of 
Missouri. 

17. Merrill, John C., and Ralph D. Berenger, Charles J. Merrill (2004). Media 
Musings: Interviews with Great Thinkers. Marquette Books. 

18. Gordon, A. David, and John Michael Kittross, John C. Merrill, William 
Babcock, Michael Dorsher (2012). Controversies in Media Ethics. 3rd Edition, 
Kindle Edition, Routledge. 

19. balanCivaZe revaz, tyebuCava diana (2020). kritikuli 
azrovnebis safuZvlebi (JurnalistebisaTvis). Tbilisi: 
`universali~, gv. 261-264. 

20. Nadare, Maia (2021). A photo mess-up. BRAMS, 2(1/2), 91-105, 126-127 (In 
Georgian). 

21. Lowenstein, Ralph L., and John C. Merrill (1990). Macromedia: Mission, 
Message, and Morality. Longman Pub Group. 


