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leqso kulua 
sajaro mmarTvelobisa da politikis bakalavri, 

maskomunikaciisa da saz-basTan urTierTobis magistri 
(samecniero xelmZRvaneli – prof. maia nadareiSvili) 

 
 

sazogadoebrivi azris 
manipulirebis aspeqtebi 

 
sakvanZo sityvebi: televizia, socialuri media, 

informacia, manipulireba, piari 
 
internetisa da masobrivi komunikaciis 

saSualebebis ganviTarebis Sedegad, XXI saukunis 
adamiani uwyveti sainformacio nakadis garemocvaSi 
cxovrobs. Sinidan gausvlelad, televiziisa da 
socialuri qselebis wyalobiT, mas msoflios 
nebismier wertilSi momxdar faqtsa Tu movlenaze 
myisierad miuwvdeba xeli. dasazustebeli isaa, 
ramdenad Seesabameba mis mier mopovebuli 
informacia sinamdviles. wyaros sandoobas 
uaRresad didi mniSvneloba eniWeba arsebul 
realobaSi, rasac farTo auditoria naklebad 
aqcevs yuradRebas, radgan WeSmaritebis dadgenis 
nacvlad, skandaluri Worebi ufro izidavs. amis 
gamo, masebis cnobierebaSi konkretuli ideis 
CanergvisTvis arasdros yofila iseTi xelsayreli 
pirobebi, rogorc axla. 

Tanamedrove sazogadoebis wevrTa umetesobas 
uaryofiTi damokidebuleba aqvs sityva 
`propagandasTan~ maSin, roca piarteqnologiis 
xerxebis gamoyenebiT ganxorcielebuli 
sazogadoebrivi azris manipulireba, ZiriTadad, 
SeumCneveli rCeba an gaRizianebas ar iwvevs. arcTu 
iSviaTad, zedmetad reklamirebuli produqti masis 
swraf mowonebasac imsaxurebs. Sedegad, yovelTvis 
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ar xerxdeba imis gacnobiereba, ramdenad xSirad 
uwevT arsebuli demokratiebis pirobebSi mcxovreb 
moqalaqeebs propagandistul niusebTan Sexeba. 
sainteresoa, rom xSirad ukuagdeben iseT 
informacias, romlis Sinaarssac ar eTanxmebian 
(magaliTad, rasistuli, Sovinisturi Tu 
teroristuli jgufebis mier gavrcelebul 
gancxadebebs). amave dros, kmayofilebiT iziareben 
iseT cnobebs, romelTac winaswar eTanxmebian. 

sanam politikuri komunikaciis ama Tu im 
produqts propagandistulad movnaTlavT, jer unda 
dazustdes, aris Tu ara konkretul teqstSi 
(magaliTad, partiis presrelizSi) ritorikis, 
simbolizmisa da miTis elementebi. gansakuTrebiT 
mniSvnelovania, propagandistuli meqanizmebis 
gamoyenebisa da efeqturobis dadgena im politikuri 
partiebis arsenalSi, romlebmac SeZles 
xelisuflebaSi mosvla da qveynis samarTavad 
saWiro Zalauflebis mopoveba. 

 
 

1. manipulirebis motivebi 
 
`piaris mamad~18 wodebuli eduard berneisis 

(1891-1995) ganmartebiT, sazogadoebrivi azri aris 
qveynis mosaxleobis, didi social-demografiuli 
jgufebis damokidebuleba sazogaroebrivi 
cxovrebis problemebisadmi, rac gamoxatulia 
msjelobebSi, SefasebebSi, emociebSi, ganwyobasa da 
sxv.15 sazogadoebrivi azri ikavebs gansazRvrul 
pozicias konkretul sakiTxTan dakavSirebiT (mxars 
uWers an ukuagdebs mas) da aregulirebs 
individebisa Tu socialuri jgufebis 
damokidebulebas misadmi.3 Tanamedrove gagebiT, 
sazogadoebrivi azri (public opinion) ewodeba 
sxvadasxva faqtis, movlenis, procesisa Tu 



 

BRAMS Journal No. 9                                      ISSN 2667-9299 (print) 
2023 Volume 4, Issue 3/4                                  ISSN 2960-9348 (online) 

59 

problemisadmi adamianTa jgufis damokidebulebasa 
da mis Sefasebas.7 

propagandis interesis sagans mxolod 
sazogadoebirivad aqtualuri faqtebi da movlenebi 
warmoadgens. sazogadoebrivi azri SeiZleba 
stiqiurad Camoyalibdes – cxovrebiseul 
garemoebaTa, konkretuli gamocdilebisa Tu 
tradiciebis uSualo zegavleniT. amave dros, 
Tanamedrove realobaSi, igi formirdeba da 
viTardeba mizanmimarTulad, masis Segnebaze 
mravalricxovani politikuri institutebisa da 
socialuri organizaciebis mxridan zegavleniT. 
amitomac, konkretul situaciaSi realobasTan 
adekvaturobis gansxvavebul xarisxs avlens. 
Sedegad, sazogadoebrivi azri SeiZleba Seicavdes 
rogorc marTebul anu realistur, ise – mcdar, 
iluzorul warmodgenas sinamdvileze.13 

sazogadoebrivi azris Sesaqmnelad an mis 
Sesacvlelad aucilebelia adamianTa motivaciis, 
interesebis gaazreba da maskomunikaciis 
saSualebebis xelmisawvdomobis gaTvaliswineba. 
sakiTxisa Tu obieqtisadmi sazogadoebis 
damokidebulebis Secvlis mcdelobisas, 
aucilebelia avtoritetuli da gavleniani 
jgufebis gamoyeneba wyaros saxiT farTo masebze 
sasurveli zegavlenis gansaxorcieleblad. 

istoriulad, sazogadoebriv azrs qmnidnen da 
survilisamebr cvlidnen monarqebi, beladebi, 
religiuri liderebi. demokratiuli Rirebulebebis 
aTvisebis Sedegad, dRes nebismier adamians aqvs 
sazogadoebriv azrze zemoqmedebis privilegia. 

Cvens sociumSi homo sapiensis dominanti 
instinqtebia TviTgadarCena, STamomavlobis gaCena 
da siyvaruli. am sami ZiriTadidan gamomdinare, 
ufro kompleqsuri socialuri motivebis gamo, 
adamianebi cdiloben gavlena moaxdinon sxvebze. 
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piaris Teoriis SemuSavebisas, eduard berneisma 
gamoyo sazogadoebrivi azris manipulirebis Semdegi 
motivebi:15 

1. socialuri (kampaniis warmoeba daavadebebis 
winaaRmdeg sabrZolvelad, biznes Tu 
mediaeTikis donis asamaRleblad, 
filantropuli miznebiT); 

2. politikuri (mTavrobis mier 
ganxorcielebuli politikuri qmedebebisTvis 
xalxis mxardaWeris mopoveba); 

3. saerTaSoriso (ZiriTadad, xalxTa Soris 
mSvidobis damyareba); 

4. ekonomikuri (konkretuli produqtisaTvis 
axali bazris Seqmna); 

5. piradi ambiciebi (msoflios liderTa 
umravlesobis ZiriTadi motivi, romelic 
gulisxmobs warmatebis miRwevas, sxvebis 
darwmunebas, aRiarebis mopovebas). 

sainformacio teqnoligiebis swrafi 
ganviTareba da masze masebis xelmisawvdomoba 
aRmoCnda is ori umTavresi mizezi, ris gamoc XXI 
saukuneSi sazogadoebrivi azris manipulirebis 
meqanizmi xelmisawvdomi gaxda, faqtobrivad, 
nebismieri adamianisTvis da igi aRar warmoadgens 
mmarTveli Zalisa Tu misi Zlieri opoziciis 
eqskluziur sabrZolo teqnikas. Sesabamisad, gaCnda 
seriozuli safrTxe, rom sazogadoebrivi azris 
manipulirebis teqnika boroti ganzraxviT SeiZleba 
gamoiyenos nebismierma. amis Tavidan acilebis 
erTaderTi gzaa sazogadoebis ganviTareba, rom 
sxvaTa interesebis dauzianeblad sakuTari miznebis 
ganxorcieleba iswavlon adamianebma. mxolod ase 
moxerxdeba arsebuli tiraniis damxoba da 
momavalSi misi damyarebis SesaZleblobis 
gamoricxva. 
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2. propagandis mniSvneloba da daniSnuleba 
 
cneba `propagandis~ (laT. propaganda, arsebiTi 

saxeli, nawarmoebi zmnidan `gavrceleba~) yvelaze 
lakoniuri da, amave dros, srulyofili, 
ganmartebaa: ideebis gavrceleba momxreTa SeZenis 
mizniT.20 es sityva momdinareobs 1622 wels Seqmnili 
kaTolikuri organizaciis saxelwodebidan – 
rwmenis gamavrcelebeli wminda kongregacia (laT. 
Sacra Congregatio de Propaganda Fide).14 cxadia, ideebis 
mizanmimarTuli gavrceleba, rogorc movlena, Tavad 
terminis `propaganda~ warmoSobamde didi xniT adre 
arsebobda. politikuri komunikaciis es uZvelesi 
forma, romelic miznad isaxavs masebze 
zemoqmedebas, dRemde inarCunebs poziciebs. 

propagandis daniSnulebaa iseTi 
sazogadoebrivi azris Seqmna da gavrceleba, 
romelic propagandistisTvis sasurveli politikis 
ganxorcielebas Seuwyobs xels. es procesi oTxi 
komponentisgan Sedgeba:23 

1. komunikatori (romelic sxvaTa ganwyobis, 
azrisa da qcevis Secvlis ganzraxviT 
moqmedebs); 

2. simboloebi (werilobiTi, zepirsityvieri an 
qceviTi, romelTac mizanmimarTulad iyenebs 
komunikatori); 

3. komunikaciis saSualebebi; 
4. samizne anu auditoria. 
propaganda Zalian iSviaTadaa sruli simarTle. 

Tumca, mTlianad tyuilic ar SeiZleba iyos, rom 
maqsimalurad damajerebeli efeqti datovos masaze. 
Tu politikuri strategiis propagandistuli buneba 
iolad SesamCnevia, aseTi propaganda 
warumateblobisTvisaa ganwiruli. 
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rogorc wesi, propagandas ganmeorebadi xasiaTi 
aqvs da dRevandel realobaSi, mediasaSualebebis 
gamoyenebiT vrceldeba. igi orientirebulia 
auditoriis emociaze da ara – inteleqtze da 
swored am aspeqtiT xorcieldeba faqtebis 
SerCeviToba, ris Sedegadac gavrcelebuli 
informacia ufro emociur zemoqmedebas axdens 
auditoriaze, vidre racionalurs. partiuli 
propaganda SeiZleba CaiTvalos politikuri omis 
formad, romelic reklamisa da sazogadoebasTan 
urTierTobis elementebs iyenebs. 

wina saukunis dasawyisSi eduard berneisma 
daaskvna: `adamianebi, romelTa arsebobac ki ar 
gagvigonia, gvmarTaven, Tavs gvaxveven azrovnebis 
formebs, gviyalibeben gemovnebas da gvawvdian 
ideebs. es ki demokratiuli sazogadoebis 
ganviTarebis sruliad logikuri gzaa~.9 Sesabamisad, 
gasakviri arcaa, rom XX saukuneSi terminma 
`propagandam~ ukiduresad uaryofiTi mniSvneloba 
SeiZina ganviTarebul qveynebSi. amerikeli 
politologi harold lasveli24 (1902-1978) jer 
kidev 1928 wels aRniSnavda, rom `terminis 
`sazogadoebasTan urTierToba (PR)~ gaCenis mizezi 
gaxda profesiis imijis dacvis survili sityva 
`propagandis~ negatiuri mniSvnelobis damRupveli 
zegavlenisgan: `propaganda zizRisa da siZulvilis 
epiTetad iqca, ris gamoc propagandistebma 
TavSesafari poves iseT saxelwodebebSi, rogoricaa 
`sazogadoebasTan urTierTobis sabWo~, 
`sazogadoebrivi ganaTlebis specialisti~, 
`sazogadoebasTan urTierTobis mrCeveli~.8 

Tumca, mTavrobis mier gatarebuli yvela 
propagandistuli RonisZieba ar avrcelebs 
sazogadoebisTvis araxelsayrel, usargeblo anda 
mavne informacias (magaliTad, Rvedis Sekvra,10 
mowevis akrZalva,11 koronavirusiT gamowveuli 
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pandemiis pirobebSi pirbadis tarebis valdebuleba12 
da misT.). cxadia, sasargeblo qmedebaTa waxalisebis 
an Sesustebis mizani ar gadaaqcevs `propagandas~ 
dRevandeli sociumisTvis saZulvel terminad. 
propagandistuli RonisZiebebi ufro metad 
politikur xasiaTs atarebs, rac iwvevs 
terminisadmi undoblobas. 

 
 

3. propagandis kriteriumebi, jgufebi, 
meTodebi da saSualebebi 

 
propagandis gansaxorcieleblad aucilebelia 

idea, samizne obieqti da saSualebebi, romliTac es 
idea miewodeba auditorias. propagandis efeqturoba 
udris realurad SeZenili momxreebis ricxvis 
Sefardebas gegmiT navaraudev raodenobasTan.22 
propagandis Sinaarsis efeqturobas sami ZiriTadi 
kriteriumi gansazRvravs: 

1. centraluri Tezisis arseboba; 
2. samizne auditoriisTvis am Tezisis gagebis 

siiole; 
3. rTuli agebuleba. 
piargzavnilis wyarosa da miznis mixedviT 

xdeba propagandis klasifikacia. gamoyofen sam 
gavrcelebul jgufs:6 

1. TeTr propagandas avrcelebs Ria da cnobili 
wyaro. igi darwmunebis msubuq meTodebs 
iyenebs sazogadoebasTan urTierTobis 
standartuli arsenalidan da calsaxad aris 
argumentirebuli; 

2. Savi propagandis SemTxvevaSi, cru wyaroa 
miTiTebuli maSin, rodesac, realurad, sul 
sxva, faruli wyaro avrcelebs cnobas. `Sav 
propagandas~ swored namdvili wyaros 
SesaniRbavad iyeneben, radgan, umeteswilad, 
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cnobis gamavrcelebelia saxelmwifos mteri 
an uaryofiTi imijis mqone organizacia. 

3. nacrisferi propagandis wyaros dadgena ver 
xerxdeba. misi mizania kvalis areva da 
obieqtis, ideis, movlenis Taobaze cru 
versiis gavrceleba. 

auditoriis azrovnebaze zemoqmedebis, misi 
darwmunebis mizniT, Tanamedrove piarspecialistebi 
propagandistuli meTodebis mravalferovan 
arsenals iyeneben. yovel maTgans erTi saerTo 
niSani axasiaTebs – auditoriis Rirebulebebsa da 
rwmenaze orientirebuloba. 

propagandis yvelaze gavrcelebuli, efeqturi 
meTodebia:6 

1. dadebiTi ganwyobis Semqmneli ganzogadebebi 
(produqtis, politikuri kandidatis an 
programis miwodeba dadebiTi emociebis 
gamomwvevi simboloebis gamoyenebiT); 

2. iarliyebis miwebeba (propagandistis mier 
misTvis arasasurveli, miuRebeli individisa 
Tu movlenisadmi negatiuri damokidebulebis 
Camoyalibeba masis cnobierebaSi uaryofiTi 
emociis gamomwvevi metsaxelis Serqmevis 
gziT); 

3. gadaadgileba (sxvadasxva dadebiTi 
asociaciis gamowveviT saerTo 
keTilganwyobilebis atmosferos warmoqmna); 

4. dadastureba (gamoCenil an cnobil adamianTa 
gamonaTqvamebis citireba raimes 
mxardasaWerad an mis sawinaaRmdegod); 

5. ubralo adamianebi (propagandistuli ideis an 
produqtis identificireba rigiTi 
moqalaqeebis saWiroebebTan); 

6. banqos Cawyoba (argumentirebisas faqtebis 
imgvarad dalageba, rom mxolod erTaderTi 
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`logikuri~ daskvnis gakeTebis SesaZlebloba 
darCes); 

7. dagvianebis SiSi (propagandisti auditorias 
uqmnis iseT STabeWdilebas, TiTqos, yvela ase 
fiqrobs ukve da amitom, saWiroa 
umravlesobis azris saswrafod gaziareba 
romelime ideasTan an produqtTan 
dakavSirebiT); 

8. cru analogebi (am meTodis ori saxeoba 
arsebobs: a) `gverdiT, e.i. erTad~ is fenomenia, 
rodesac cnobili an rangiT maRali adamianis 
gverdiT yofna ramdenadme amaRlebs 
konkretuli kandidatis statuss mayureblis 
TvalSi; b) erT konkretul sferoSi 
gansakuTrebiT warmatebuli adamiani 
yovlisSemZled miaCnia xalxs da varaudobs, 
rom igi politikaSic perspeqtiuli iqneba. 
amiT aixsneba mravali cnobili msaxiobis, 
momRerlis, reJisorisa Tu sportsmenis 
gapolitikoseba cxovrebis Semdeg etapze). 

rac Seexeba propagandis ZiriTad saSualebebs, 
monografiaSi `politikuri mecniereba~4 parizis 
universitetis profesori Jan-mari denkeni oTx 
maTgans gamoyofs: 

1. sityva propagandis upirvelesi saSualebaa, 
romelsac saxalxo krebis winaSe gamosvlisas 
iyenebda oratori aTenuri demokratiis 
periodSi. aranaklebi warmatebiT iyeneben 
dResac Tanamedrove parlamentebisa da 
kongresebis sxdomebze. sainformacio 
teqnologiis progresma kidev ufro gaaZliera 
es saSualeba, radgan gauzarda qmedebis 
areali (wigni, presa, radio, televizia, 
interneti); 

2. suraTi an gamosaxuleba propagandis efeqturi 
xerxi SeiZleba gaxdes. Tumca, igi sityvaze 
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gacilebiT ufro orazrovania da mayureblis 
interpretaciazea damokidebuli misi 
mniSvnelobis aRqma (magaliTad, pasuxi 
calsaxa ver iqneba droSis Ziras dacemuli, 
brZolaSi daRupulebis suraTTan 
dakavSirebiT: es samSoblos gmiri 
damcvelebis aRmniSvnelia Tu omis 
saSinelebaTa dagmobis). cxadia, yvela suraTi 
propagandistuli mizniT ar iqmneba da maTi 
umetesoba, ubralod xelovnebis nimuSebia. 
propagandistuli gamosaxulebis sami varianti 
arsebobs: mnaxvelSi dadebiTi an uaryofiTi 
ganwyobis Seqmnisa da saxelisuflebo reJimis 
`miRwevaTa~ xazgasasmelad (saavtomobilo 
gzebi, saavadmyofoebi, skolebi, baRebi, 
skverebi, enTuziasti axalgazrdebi, 
erTsulovani brbo da misT.); 

3. kino, cxadia, ar gulisxmobs maRali donis 
kinoxelovnebasa da gasarTobi funqciiT 
Seqmnil kinoproduqcias. aq igulisxmeba 
kinopropaganda, romlis didostatebic arian 
totalitaruli reJimebis propagandistebi. 
nimuSad sakmarisia sergei eizenSteinis (1898-
1948) sabWoTa propagandisa (`javSnosani 
potiomkini~, `oqtomberi~, `gaficva~) da leni 
rifenStalis (1902-2003) nacisturi germaniis 
(`nebis triumfi~ da `olimpia~) propagandis 
mizniT Seqmnili Sav-TeTri munji filmebi; 

4. simboloebi da simboluri aqtebi 
gansakuTrebiT mniSvnelovani 
propagandistuli saSualebebia. swored 
xelisuflebis simboloebad gadaqcevis 
unariT ganisazRvreba mTavrobis 
Zlevamosileba: a) SeuZlebelia ganyenebuli 
cnebis Cveneba pirdapiri gziT. radgan 
samSoblos, mTavrobasa da respublikas ver 
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daanaxeb xalxs, maT warmosaCenad gaCnda 
simboluri sagnebisa (samefo taxti, kverTxi, 
gvirgvini da a.S.) da alegoriebis gamoyenebis 
saWiroeba; b) yvelaze didebuli monarqic ki 
ver SeZlebs 24 saaTis ganmavlobaSi Tavisi 
didebulebis SenarCunebas da Tanac, 
erTdroulad yvelgan. samagierod, am funqcias 
srulyofilad asrulebs misi didebulebis 
gamomsaxveli portreti, romelic xels 
uwyobs mmarTvelis abstraqtulobis 
gansaxierebas; g) simboloebi `marTulTa~2 da 
`mmarTvelTa~2 Soris grZnobebis 
dakonkretebis saSualebas iZleva (magaliTad, 
winasaarCevnod dawesebuli SeRavaTebi da 
daxmarebebi, monarqisa Tu beladis 
pativsacemad aRmarTuli qandakeba, 
samSoblosaTvis daRupulTa memoriali 
maTdami maradiuli madlierebis 
gamosaxatavad). 

 
* * * 

 

xelisuflebisa da msxvili kompaniebis mxridan 
sazogadoebrivi azris manipulirebis mcdeloba 
Cveulebrivi adamianebis yoveldRiurobadaa 
gadaqceuli. mosaxleobis nawilze nacnobi meTodebi 
naklebad moqmedebs, Tumca, masas odnav 
modificirebuli xerxebis gamoyenebiT kvlavac 
warmatebiT axveven Tavs axleburad Seferadebul-
SefuTul Zvels. 

propagandistuli saSualebebi, umeteswilad, 
winasaarCevnod gamoiyeneba da maT partiuli 
miznebis Sesabamisad iyeneben moqmedi politikosebi, 
romelTa saubarsa da qcevas sazogadoebasTan 
urTierTobis specialistebi da analitikosebi 
warmarTaven. aseTi winapirobiT, propaganda 
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gaTvlilia samizne auditoriaze emociuri 
zemoqmedebisaTvis da ara – eleqtoratis 
inteleqtze. swored amaze saubrobda eduard 
berneisi 1928 wels gamocemul monografiaSi 
`propaganda~: `eTikuri gagebiT, propaganda zustad 
isevea damokidebuli ganaTlebis doneze, rogorc 
biznesi anda politika... misi saSualebiT, 
SesaZlebelia romelime wes-Cveulebis gadametebuli 
reklamireba im mizniT, rom sazogadoebis gonebaSi 
xelovnuri faseulobebi dainergos. ar arsebobs 
imis absoluturi garantia, rom mis ukuRmarTad 
gamoyenebas ar eqneba adgili~.16 

Tumca, mosaxleobis politikur ganaTlebasa da 
cnobierebazea damokidebuli, brmad ahyveba partiul 
propagandistTa TamaSs, Tu inteleqtualurad 
miudgeba manipulirebis xrikebs da analizis 
Sedegad, yovelgvari emociurobis gareSe, SeZlebs 
samoqalaqo sazogadoebis donemde amaRlebas, riTic 
mavne propagandis efeqturobas Seamcirebs. 
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ASPECTS OF MANIPULATING 
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(Abstract) 
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Many people in modern society have a negative perception of the 
term “propaganda,” while the methods of manipulating public 
opinion through public relations (PR) techniques often go unnoticed. 

Frequently, a heavily advertised product receives rapid approval 
from the public. As a result, it can be easy to overlook how often 
citizens in democratic societies encounter propaganda in the news. 
Interestingly, people tend to reject information they disagree with—
such as statements from racist, chauvinistic, or terrorist groups—
while readily sharing information that aligns with their beliefs. 

Before labelling a specific piece of political communication as 
propaganda, it is essential to analyze whether it incorporates 
elements of rhetoric, symbolism, and myth. It is particularly 
important to assess the use and effectiveness of propaganda tactics 
employed by political parties that have successfully gained power 
and authority to govern the country. 
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To create or change public opinion, it is essential to understand 
people's motivations and interests as well as to consider the 
availability of mass communication tools. When attempting to shift 
the public's attitude toward an issue or object, it's important to 
leverage authoritative and influential groups as sources to effectively 
reach the broader masses. 

Historically, public opinion was formed and altered at the 
discretion of monarchs, chiefs, and religious leaders. With the rise of 
democratic values, today, any individual has the opportunity to 
influence public opinion. The dominant instincts of Homo sapiens in 
our society include self-preservation, procreation, and love. Based on 
these primary instincts, people often seek to influence others through 
more complex social motives. 

Whether the population blindly follows the manipulations of 
party propagandists or critically engages with their tactics depends 
on its political education and awareness. By approaching these 
influences with analysis and rationality, individuals can elevate their 
understanding and participate more actively in civil society, thus 
reducing the effectiveness of harmful propaganda. 

 


