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1. The Intersection of Evil, Free Will, and Thrill 
 

The problem of evil presents a challenge to beliefs in God’s 
omnipotence, omniscience, and benevolence. In response to this 
dilemma, individuals often either abandon their belief in God or 
adjust their understanding of these attributes: 

1. If God exists, then He possesses all three attributes: 
benevolence, omnipotence, and omniscience. 

2. If God is omnipotent (all-powerful), then He can 
eliminate all evil. 

3. If God is omniscient (all-knowing), then He is aware of 
the existence of evil. 

4. If God is benevolent (all-good), then He desires to 
eliminate all evil.1 

Assuming God exists, He must possess all three qualities, 
which leads to questions about the persistence of evil. The 
definition of ‘evil’ is pivotal in this discussion. Todd Calder 
provides a broad definition, describing evil as “any and all pain 
and suffering.”2 In contrast, a more focused understanding 
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involves moral condemnation, recognising that individuals are 
capable of making independent decisions and taking actions. 

The American philosopher Marcus George Singer (1926-
2016) defined evil by stating, “If something is truly evil, it cannot 
be necessary; and if it is truly necessary, it cannot be evil.”3 The 
architects of constitutional law based their principles on a similar 
concept:4 an individual’s freedom ends when it poses a threat to 
another’s freedom,5 which constitutes evil for that person. 
Theodicy, which examines the problem of evil, serves as the 
foundation for how individuals should exercise their free will for 
both personal and collective good. 

There are two main types of evil: moral and natural.6 
‘Moral evil’ refers to deliberate cruelty, while ‘natural evil’ 
encompasses phenomena such as earthquakes, floods, hurricanes, 
tsunamis, tornadoes, volcanic eruptions, and diseases. Natural evil 
comes from natural causes; however, human interference can 
exacerbate its effects through incompetence, negligence, or other 
factors. 

People often wonder why evil exists despite the belief in an 
all-knowing, all-powerful, and all-good God. An omniscient God 
would be aware of the existence of evil; an omnipotent God could 
prevent it; and a benevolent God would not desire for evil to 
persist. 

One justification for the presence of evil is that it can lead 
to greater moral goodness.7 The second explanation is known as 
the “artistic analogy.”8 The third solution concerning moral evil is 
the “free will defence.”9 Yet, the free will defence addresses only 
the existence of moral evil and does not explain the presence of 
natural evil. 

The existence of evil presents one of the most significant 
challenges to belief in God. There are three explanations for 
natural evil that I am going to discuss: 
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1. According to Judeo-Christian doctrine, human beings are 
accountable for all forms of evil in the world, including 
natural evil, as a consequence of the Fall of Adam and 
Eve. 

2. Some scholars argue that natural evil is an unfortunate 
byproduct of the laws of nature, which provide 
significant overall benefits that outweigh the occasional 
disasters they cause.10 

3. American philosopher Alvin Plantinga contends that if 
God exists, natural evil cannot simultaneously exist. He 
suggests that nonhuman agents, such as Satan and 
demons, are responsible for natural evil, thus allowing 
for the coexistence of God and evil.11 

When contemplating the problem of evil and analysing it 
philosophically, a broader perspective emerges that suggests 
“business”—understood in a philosophical sense—may 
fundamentally contribute to the emergence of evil in our world, as 
reflected in the Bible, myths, and ancient legends. Examples can 
help clarify this complex viewpoint. 

In the biblical context, the first example of evil is found in 
Genesis 3, where the serpent tempts Eve to eat from the Tree of 
Knowledge, leading to the Fall of Man.12 This event is often 
theologically interpreted as the introduction of original sin—an 
act of disobedience by Adam and Eve. According to this doctrine, 
humanity inherited a fallen nature and a propensity to sin as a 
result of this initial transgression. However, this is only one aspect 
of the narrative. The story also emphasises the concept of free 
will.13 God endowed Adam and Eve with the ability to choose, 
demonstrating that true love and obedience can only exist when 
individuals have the freedom to make choices, even if those 
choices lead to disobedience. 
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Some theological interpretations suggest that evil arises 
from the misuse of free will, indicating that God did not directly 
create it.14 The first humans made a poor decision, resulting in 
their profound loss. In this respect, Adam and Eve resemble two 
unfortunate sole proprietors when the Archangel Gabriel expels 
them from the Garden of Eden. The pain of losing their home is 
so intense that Christians often describe the process of dying as a 
return home—whether in heaven or hell—to their all-forgiving 
Heavenly Father. 

Given that God provided humanity with His only Son, and 
through Christ, He forgives original sin, I will now shift my focus 
from the theological aspects of evil in the Bible to the business 
side of the problem. 

 
 

2. The Concept of Evil in Business Ethics 
 

What exactly is business, and how are its ethics15 connected to the 
problem of evil? In an academic context, “business” refers to an 
organisation or entity that produces goods or provides services to 
generate profit. Businesses can take various forms, including sole 
proprietorships, partnerships, corporations, and cooperatives.16 

Adam and Eve remind me of a modern couple seeking 
quick profits without fully considering the associated risks. They 
received warnings from God, whom they had every reason to 
trust, as He created them and provided for their needs. 
Nevertheless, they chose to follow the dubious advice of an 
unfamiliar creature, jeopardising everything they had. The Fall of 
Adam and Eve illustrates the interplay between free will and 
moral consequences. This concept suggests that evil arises from 
human choices, reinforcing the importance of ethical frameworks 
in addressing the theological and philosophical dilemmas 
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surrounding evil and its implications for business ethics. 
Contemporary businesses often showcase similar examples of 
inexperienced individuals encountering bankruptcy due to poor 
decision-making. 

Businesses operate through distinct functions, including 
marketing, finance, operations, human resources, and 
management, each playing a crucial role in achieving 
organisational goals.17 Let’s examine Adam and Eve’s actions in 
the context of original sin, metaphorically linking them to various 
business functions. 

The serpent’s persuasive communication with Eve can 
resonate with marketing tactics that entice consumers. Just as the 
serpent presented the forbidden fruit as desirable, businesses often 
employ marketing strategies designed to create demand, which 
can sometimes lead to questionable ethical practices, such as 
misleading advertising. Adam and Eve’s decision to eat the 
forbidden fruit reflects the inherent risk-taking present in financial 
decisions. Their choice resulted in significant consequences, 
similar to how financial mismanagement can lead to detrimental 
outcomes for a business. The temptation to overreach—akin to the 
desire to gain knowledge of good and evil—can lead to financial 
ruin if not carefully considered. 

After their disobedience, Adam and Eve faced new 
challenges in their environment, much like a business grappling 
with operational difficulties due to poor decisions. Their situation 
illustrates how inadequate operational choices can result in 
inefficiencies, just as a company may struggle with its processes 
following a failed strategy. 

The loss of innocence and the blame-shifting between 
Adam and Eve resemble human resource challenges, such as 
conflict resolution and accountability within a team.18 Their 
failure to take responsibility for their actions emphasises the 
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importance of fostering a culture of accountability and ethical 
behaviour in the workplace. 

The dynamics between Adam, Eve, and God resemble 
management issues within a business. Poor decision-making at 
the highest levels can significantly impact the entire organisation. 
Effective management should cultivate a culture that encourages 
and supports ethical decision-making. In this context, the story of 
Adam and Eve serves as a cautionary tale, underscoring the 
importance of ethical considerations in various aspects of 
business. 

The couple’s choice to pursue quick gains, influenced by 
misleading advice, mirrors the ethical challenges faced by modern 
companies. Just as disobedience can lead to significant 
repercussions, poor corporate decisions can result in financial ruin 
or operational inefficiencies. Therefore, understanding business 
within a broader philosophical context and drawing parallels with 
this biblical narrative emphasises the essential need to promote 
accountability and ethical behaviour within organisations to 
achieve sustainable success. 

 
 

3. Disbalance of Curiosity and Risk in Decision-Making 
 

The Bible is not the only source that vividly illustrates the 
problem of evil intertwined with business ethics. The myth of 
Pandora19 from Greek and Roman mythology highlights the 
complex relationship between curiosity and risk in business 
practices. In this tale, Pandora personifies evil; her curiosity 
drives her to open a box, unleashing all sorts of evils into the 
world, with only hope remaining inside. 

Her decision to open the box in search of the unknown 
parallels how companies entice consumers with new products. 
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Rigorous risk assessment must always accompany business 
experimentation. When companies make impulsive financial 
decisions without thorough analysis, they may encounter 
unforeseen challenges such as budget overruns, operational 
inefficiencies, brand damage, accumulating debt, or consumer 
backlash. The Pandoran reckless act mirrors the impulsive nature 
of corporate decisions made without due consideration, 
unleashing financial chaos. 

The chaos depicted in the myth serves as a metaphor for the 
operational challenges that can arise within a business. Just as the 
evils from the box created disorder, ineffective operational 
processes can lead to disruptions and inefficiencies, emphasising 
the importance of effective management and contingency 
planning. 

Pandora made a poor choice, which also symbolises the 
repercussions of ineffective human resource management. 
Failures in communication or conflict resolution can create a toxic 
workplace environment, similar to the chaos that followed 
Pandora's actions. Cultivating a supportive culture is essential to 
minimise adverse outcomes. 

Furthermore, opening the box can be linked to decision-
making processes in management. While curiosity often fuels 
innovation, leaders must balance exploration with comprehensive 
risk management to ensure organisational sustainability. Just as 
unchecked curiosity resulted in chaos, failing to manage risks 
effectively can lead to problems rather than solutions. This 
delicate balance between curiosity and caution reflects the 
complexities of business operations. Ultimately, the story serves 
as a powerful reminder of how management decisions profoundly 
influence the overall health and success of an organisation. 
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4. The Dark Side of Competition between Seth and Osiris 
 

The Egyptian myth of Seth murdering Osiris20 illustrates themes 
of competition, decision-making, and ethics within a business 
context. Seth embodies chaos and destructive ambition, while 
Osiris represents order and prosperity. Their rivalry exemplifies 
the competitive dynamics in the corporate world, where unethical 
practices often surface in the pursuit of power. 

Seth’s actions disrupt harmony, much like detrimental 
elements within a business environment. Just as Seth destroyed 
Osiris in his quest for power, organisations may resort to 
unethical tactics to undermine their competitors, exposing the 
darker side of competition. Leaders often confront moral 
dilemmas similar to those faced by Seth, requiring them to 
navigate the delicate balance between honesty and deceit. 
Drawing parallels between Seth and various business functions 
provides valuable insights into organisational dynamics. 

In management, leaders must navigate conflicts to maintain 
organisational harmony, which is essential for fostering a positive 
and productive workplace. In marketing, aggressive tactics may 
mirror Seth's destructive approach to eliminating competition, 
raising ethical questions about advertising practices. Businesses 
must carefully consider the implications of their marketing 
strategies to avoid undermining trust and integrity. In finance, 
risk-taking behaviours can mirror Seth’s chaotic actions, where 
reckless decisions jeopardise stability. Financial leaders must 
exercise caution and sound judgement to protect the organisation's 
integrity. In human resources, resolving conflicts similar to the 
struggle between Seth and Osiris requires strong mediation skills. 
This approach is essential for preventing a toxic work 
environment and fostering a culture of collaboration and respect 
among employees. 
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These connections underscore the importance of ethical 
considerations and effective management in addressing challenges 
within a business context. By understanding these dynamics, 
organisations can strive for balance, promoting growth without 
allowing destructive forces to undermine their objectives. This 
story serves as a cautionary reminder of the consequences of 
moral decay within organisations, emphasising the critical role of 
deontology in cultivating a healthy corporate culture and ensuring 
long-term success. 

 
 

5. The Ethical Dilemmas of Deceit in Business 
 

An almost identical situation to the Egyptian myth is in Norse 
(Scandinavian) cosmogony, where Loki21 represents mischief and 
deceit. Driven by jealousy and malice, he orchestrates the death of 
Baldur, who symbolises goodness and light. Hidden motives can 
disrupt harmony and lead to devastating consequences. This tale 
serves as an allegory for the destructive potential of betrayal 
within business practices, where unethical behaviour can create 
chaos within organisations. 

Examining the relationship between Loki’s actions and 
distinct business functions uncovers several parallels. Effective 
management requires transparency and trust. Loki’s deceit 
exemplifies how hidden agendas can cause organisational chaos. 
Leaders must actively cultivate a culture of honesty to prevent 
betrayal among team members, fostering a cohesive and 
trustworthy environment. 

The trickery of this Scandinavian god, who changes his 
shape, can be likened to manipulative marketing tactics designed 
to deceive consumers. Just as Loki used deception to fulfil his 
ambitions, businesses may resort to misleading advertisements. 
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Ethical marketing practices are crucial for maintaining credibility 
and nurturing long-term customer relationships. Today, anything 
becomes possible with the help of AI, as these programs lack 
understanding of ethical and moral responsibilities. Therefore, 
business leaders must embrace the function of the deontological 
filter. 

Loki’s ability to manipulate events underscores the dangers 
of risk-taking behaviours that disregard ethical implications. 
Ignoring or circumventing standards for profit can lead to serious 
legal and financial consequences. Businesses should ensure that 
their financial practices align with ethical considerations to avoid 
chaos. 

The betrayal inherent in Loki’s actions emphasises the 
importance of conflict resolution and trust within teams. In human 
resources, managing interpersonal conflicts with transparency and 
integrity is crucial. If deceit is allowed to thrive, it can create a 
toxic work environment. 

The story of Loki and Baldur highlights the necessity of 
ethical behaviour and integrity in fostering healthy organisational 
dynamics. By emphasising ethical conduct and transparency, 
organisations can avert the destructive consequences of “Loki-
like” behaviour, ensuring stability and harmony within their 
functions. 

 
 

6. Lessons on Leadership and Ethics from Frey’s Betrayal 
 

Three tales I have analysed illustrate disasters arising from 
mistakes, malevolent acts, or a desire for personal gain, often 
committed without thorough planning. In the Völsunga Saga,22 
Frey, a powerful deity of fertility, prosperity, and fair weather, 
inadvertently plunges into chaos after sacrificing his magical 
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sword, Skofnung, in exchange for the love of a giantess.23 This act 
underscores the dangers of prioritising personal desires over 
divine responsibilities. While initially motivated by love, Frey’s 
decision can be interpreted as a betrayal of his duties, leaving him 
vulnerable during Ragnarök—the end of the world, when the gods 
confront destruction.24 

The concept of evil within this story can be examined 
through various business functions, demonstrating how 
destructive actions often stem from human ambition. Leadership 
in the saga exemplifies poor judgement, resulting in chaos and 
conflict. The narrative illustrates how choices driven by jealousy 
and the pursuit of power lead to destructive leadership decisions 
that mirror poor management practices, destabilising 
organisations. In business, leaders must navigate moral dilemmas 
and avoid self-interested choices that can harm their teams and 
overall objectives. 

Frey’s story also highlights how manipulation and greed, 
reminiscent of exploitative marketing tactics, undermine trust and 
ethical practices. The saga’s depiction of deceitful characters 
reflects how misleading marketing can erode consumer 
confidence. Ethical marketing practices are vital for maintaining a 
responsible business reputation. Financial decisions driven by 
greed, much like Frey’s desires, can inflict lasting damage on an 
organisation. Businesses should prioritise ethical financial 
practices over short-term gains. 

Internal conflicts fuelled by betrayal further reveal the 
darker aspects of interpersonal dynamics. Unchecked rivalries can 
create a toxic work environment, making effective conflict 
resolution and a collaborative culture essential for mitigating the 
harmful effects of malice and vengeance. 

The concept of evil can influence various business 
functions. By emphasising the importance of ethical practices, 
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transparency, and strong leadership, the Völsunga Saga imparts 
valuable lessons for cultivating a healthier work environment 
amid ambition and rivalry. A wise individual—one who naturally 
aspires to succeed in business—learns from the mistakes of 
others, such as Frey, and examines the chaos they have caused to 
safeguard themselves and their companies. 

Our multinational ancestors clearly had profound reasons 
for creating such mythology; it was certainly not solely for 
amusement, nor was the Bible written to occupy their spare time. 
We must recognise the allegorical wisdom contained within these 
texts and apply it judiciously. Speaking of wisdom, let us now 
turn our attention to Asia and analyse examples from India and 
China. 

 
 

7. The Cost of Desire: Insights from the Ramayana 
 

In the epic Ramayana,25 Ravana, the antagonist who abducts Sita, 
represents evil and moral corruption in Indian mythology. This 
conflict highlights the deep struggle between dharma 
(righteousness) and adharma (unrighteousness).26 Ravana’s 
destructive motivations—such as desire, pride, and an insatiable 
quest for power—serve as a cautionary tale about the 
consequences of allowing negative influences to dictate our 
decisions. The abduction of Sita symbolises not only personal 
greed but also the disruption of dharma (moral order), illustrating 
the dangers of letting such motivations shape our choices. 

Ravana epitomises the dangers of authoritarian leadership 
driven by self-interest. In business management, this type of 
leadership fosters a toxic organisational culture where 
manipulation replaces ethical standards. Effective leaders must 
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promote collaboration and ethical decision-making to prevent 
moral corruption within their organisations. 

His deceitful tactics in trying to win Sita’s affection reflect 
unethical marketing practices that exploit consumer emotions and 
undermine trust. Businesses may capitalise on emotional 
responses for immediate gains, much like Ravana lured Sita. 
Upholding ethical marketing, which emphasises honesty and 
transparency, is essential for building and maintaining consumer 
trust. The narrative cautions against reckless financial decisions 
driven by greed, urging businesses to align their success with 
social responsibility. 

The confrontation between Ravana and Lord Rama 
highlights the importance of effective conflict resolution in human 
resources. Allowing personal animosities or ambitions to 
dominate can lead to a dysfunctional work environment. HR 
professionals should implement practices that encourage 
collaboration and foster a culture of respect, effectively mitigating 
the destructive effects of rivalry and discord. 

By embracing ethical practices across all business 
functions—management, marketing, finance, and human 
resources—organisations can cultivate a culture of collaboration 
and respect, thereby avoiding the moral pitfalls depicted in the 
Ramayana. 

 
 

8. Leadership Tips on Order and Chaos in Business 
 

In Chinese mythology,27 Nüwa28 creates humanity and repairs the 
Heaven following the chaos instigated by the malevolent dragon 
Gonggong.29 Gonggong embodies chaos, disrupting the natural 
order and inflicting considerable harm, while Nüwa represents 
creation, restoration, and order. This conflict mirrors the ongoing 
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struggle between unethical behaviour and ethical practices within 
organisations. Effective leadership necessitates the cultivation of a 
culture of integrity and the addressing of draconian chaos. 

Her commitment to mending the Heaven underscores the 
significance of social responsibility; businesses must recognise 
their impact on communities and adopt practices that contribute 
positively to societal well-being. Furthermore, this narrative 
highlights the importance of innovation and adaptability, enabling 
organisations to navigate challenges and seize opportunities. 
Implementing conflict resolution strategies is essential for 
fostering collaboration and ensuring productivity flourishes. By 
embracing ethical leadership and prioritising these values, 
businesses can counter destructive forces and cultivate a stable, 
successful work environment. 

The act of repairing the Heaven exemplifies a commitment 
to social responsibility. Organisations should acknowledge their 
societal role and the effects of their actions on communities. 
Embracing socially responsible practices can mitigate chaos and 
enhance societal welfare. Creation of humanity signifies the 
importance of innovation and adaptability in overcoming 
adversity. Businesses can learn from this by embracing change 
and fostering creativity, allowing them to tackle challenges posed 
by unethical practices and market disruptions. As Nüwa tries to 
restore balance, she further emphasises the necessity of conflict 
resolution within organisations. Effective strategies are crucial to 
ensure that chaos does not undermine collaboration and 
productivity. 

The story of Nüwa and Gonggong offers profound insights 
into the concept of evil and its implications in a business context. 
By actively promoting ethical leadership, fostering a positive 
corporate culture, embracing social responsibility, and prioritising 
innovation, organisations can combat the destructive forces that 
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threaten harmony and success. This approach not only enables 
businesses to thrive but also contributes to a more stable and 
ethical business environment. 

Every nation harbours its dream or memory of a Golden 
Age that it recalls, yearns for, or laments.30 Most people have 
likely faced the catastrophic consequences of the struggle between 
good and evil—this chaos is precisely what I analyse in my 
research. Many have suffered from unethical treatment, while 
others have violated moral norms to humiliate individuals. As 
Confucius noted, it is less important to avoid falling into the mud 
than it is to climb out of it as swiftly as possible. A brilliant 
example of Georgian humour illustrates this: the renowned 
Georgian National Ballet professional, Iliko Sukhishvili, once 
commented to his remarkable wife, Nino Ramishvili, after she 
accidentally stumbled on stage, “So, you fell, but what a 
comeback it was!” 

What if Gonggong were to create chaos once again and 
bring down the heavens? The myth does not specify what might 
prevent an evil power from repeating Gonggong-like fury. Yet, 
Nüwa would restore them time and again. This seemingly eternal 
narrative suggests that the struggle between good and evil—much 
like that between ethical and unethical leaders—is perpetual. This 
ancient Chinese story serves as an allegory for business 
leadership, revealing insightful connections regarding morality, 
responsibility, and effective governance within organisations. 

God always waits above, anticipating our decisions. In 
business and beyond, we should heed His warning before making 
choices, lest we fall under the spell of deceptive words once more. 
As Galaktion, “the king of poets,” remarked, life is a slow game,  
perhaps explaining why human progress often unfolds at a snail’s 
pace. 
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9. The Ancient Roots of Business Ethics 
 

What conclusions can we draw from the samples analysed? The 
concept of evil, deeply rooted in various mythologies and 
religious narratives, reveals the ongoing struggle between good 
and evil across cultures. The stories from the Bible and tales from 
Greek, Roman, Egyptian, Scandinavian, Germanic, Indian, and 
Chinese mythologies illustrate how different cultures have 
conceptualised evil, often emphasising this conflict throughout 
human history. 

The concept of evil is as ancient as humanity itself, and 
businesses have grappled with this issue throughout history. In the 
Bible, the story of Adam and Eve in the Garden of Eden 
symbolises the origins of human enterprise, reflecting early 
notions of resource management and economic activity, even if it 
does not represent a conventional commercial venture. The Bible 
recounts the exchanges of goods between King Solomon and 
neighbouring nations, such as the trading of gold, silver, and 
ivory.31 The biblical sovereign of Israel emphasises the value of 
organised trade and commerce through the establishment of trade 
routes.32 

When exploring the foundations of business, both 
mythological and historical perspectives lead us back to 
Mesopotamia and Sumerian cosmogony. Inanna,33 the Sumerian 
goddess of love and war, is also a patron of trade and prosperity. 
Regarded as a key figure in commerce, her stories often involve 
early business practices, including the establishment of trade 
agreements. 

Ancient Mesopotamia documented businesses as early as 
3000 BC,34 highlighting the importance of organised commerce. 
These included temples and ziggurats,35 which served as trade 
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centres for exchanging goods such as barley, textiles, and crafts. 
The advent of cuneiform writing enabled the recording of 
transactions and formal contracts, detailing the responsibilities 
and ethical obligations of both parties. Written agreements 
promoted ethical behaviour in trade by providing legal recourse in 
the event of disputes. 

Consequently, it was vital to maintain a good reputation, as 
even a hint of deceit could tarnish a merchant’s standing within 
the community.36 The Mesopotamians believed that various gods 
oversaw their economic activities, making ethical behaviour not 
only a societal expectation but also a religious duty. Acting 
dishonestly or unfairly in business dealings could provoke divine 
wrath, resulting in both spiritual and earthly consequences. 

Fair pricing and standardised practices ensured just dealings 
and maintained community integrity. This commitment to fairness 
was evident in marketplace practices, where standardised weights 
and measures helped prevent exploitation. While scholars 
recognise ancient Mesopotamia as the cradle of commerce, 
Inanna’s association with trade, along with biblical narratives on 
stewardship and commerce, further illustrates early business 
concepts. These insights deepen our understanding of the 
evolution of commerce as depicted in historical, mythological, 
and religious texts. 

 
 

10. Babylonian Law, Modern Dilemmas 
 

The first legal framework in history originated from the ancient 
kingdom of Babylon, situated in Mesopotamia (present-day Iraq). 
Its renowned king, Hammurabi, established one of the earliest 
legal codes around 1754 BC. This Code outlined rules for trade, 
contracts, and ethical business conduct, emphasising fair trading 



 

BRAMS Journal No. 9                                      ISSN 2667-9299 (print) 
2023 Volume 4, Issue 3/4                                  ISSN 2960-9348 (online) 

90 

practices, consumer protections, and penalties for fraud and 
unethical behaviour. It mandated that merchants provide accurate 
descriptions of their goods to prevent deception. 

Today, contemporary issues such as corruption, 
exploitation, fraud, environmental damage, and consumer 
manipulation challenge ethical responsibilities, highlighting the 
ongoing relevance of these ancient regulations. In light of current 
business ethics problems, one might advocate for the 
reinstatement of the principles found in the Code of Hammurabi.37 

Here are some prevalent ethical concerns in business today: 
1. Corruption: Bribery and unethical practices to gain 

competitive advantages undermine trust and fairness. 
2. Exploitation: Taking advantage of vulnerable 

populations through unfair labour practices or predatory 
pricing raises moral problems. 

3. Fraud: Deceptive practices in financial reporting or 
advertising can harm stakeholders and erode public 
confidence. 

4. Environmental Harm: Business activities that lead to 
environmental degradation and harm communities 
challenge ethical responsibilities. 

5. Consumer Manipulation: Misleading advertising and 
aggressive marketing strategies that exploit consumer 
vulnerabilities present ethical issues. 

6. Lack of Transparency: Withholding significant 
information from stakeholders can lead to mistrust and 
ethical dilemmas related to accountability. 

7. Negligence: Ignoring safety standards or regulations to 
cut costs can endanger both employees and consumers. 

These issues reflect the complex intersection of ethics, 
business practices, and societal values in the modern corporate 
landscape. 



 

BRAMS Journal No. 9                                      ISSN 2667-9299 (print) 
2023 Volume 4, Issue 3/4                                  ISSN 2960-9348 (online) 

91 

 
 

11. Ethical Business in Our Competitive World 
 

Philosophy encourages a critical examination of ethics in 
business, emphasising the ongoing struggle between good and 
evil. I used the concept of evil to highlight the challenges faced in 
the business world, seeking answers to fundamental questions 
about business ethics. However, business is a practical field, not 
merely an analytical one; without profit, survival, and overall 
success, philosophical perspectives lose their significance. Thus, a 
key question arises: Can ethical businesses thrive and outperform 
competitors who disregard moral principles in pursuit of their 
goals? 

While profit is essential, ethical businesses can succeed 
without compromising their values. Ultimately, success hinges on 
personal choices, much like the story of Adam and Eve, who failed 
to make wise decisions. For modern organisations to achieve 
prosperity while maintaining integrity, success depends on five 
foundational principles38 that guide their efforts: 

1. Building Trust and Loyalty: Companies that prioritise 
ethics tend to foster strong relationships with customers, 
employees, and stakeholders. Trust enhances customer 
loyalty, which can provide a significant competitive 
advantage. 

2. Ensuring Long-Term Sustainability: Ethical practices 
often lead to sustainable business models. By focusing 
on long-term outcomes rather than short-term profits, 
ethical businesses can adapt to changing market 
demands while minimising risks associated with legal 
issues and reputational damage. 

3. Attracting Talent: A strong ethical culture draws 
employees who share similar values. This alignment can 
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result in increased job satisfaction and retention, 
ultimately enhancing productivity and innovation. 

4. Maintaining a Positive Brand Image: Ethical 
businesses typically enjoy a favourable public 
perception. Improved customer engagement and a 
stronger market position can result, especially as 
consumers become increasingly aware of corporate 
social responsibility. 

5. Differentiation in the Market: In crowded markets, 
businesses that uphold high ethical standards can 
differentiate themselves. Ethical branding can appeal to 
niche markets, such as environmentally conscious 
consumers and those who prioritise fair labour practices. 

The strategies for business prosperity rest on four essential 
pillars,39 much like the prehistoric world sustained by four 
elephants. These pillars empower modern organisations to achieve 
success while upholding their integrity: 

1. Transparency: Open communication about business 
practices and policies fosters trust and promotes ethical 
behaviour among employees and customers alike. 

2. Corporate Social Responsibility (CSR): Engaging in 
CSR initiatives demonstrates a commitment to societal 
well-being, making ethical businesses more appealing. 
Businesses strengthen brand loyalty by practising social 
responsibility, as customers are more inclined to support 
these companies. 

3. Ethical Leadership: Leaders who embody and promote 
ethical values inspire their teams, creating a strong moral 
culture within the organisation. Such leadership guides 
decision-making and reinforces the importance of 
integrity. 
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4. Adaptability to Change: Ethical businesses that are 
adaptable can respond effectively to industry trends, 
consumer preferences, and regulatory changes, ensuring 
their continued relevance and success. 

In a competitive landscape, upholding ethical standards 
provides a notable advantage, demonstrating that integrity and 
success can coexist even in the face of challenges. By prioritising 
integrity, sustainability, and social responsibility, businesses can 
create lasting value and prosperity without compromising their 
ethical commitments.  

Arthur Pigou examines the complexity of evaluating 
economic welfare,40 particularly the relationship between the 
national dividend and the share received by the economically 
disadvantaged individuals. He observes that while researchers 
have explored some factors influencing economic welfare, many 
significant elements—such as societal attitudes towards work and 
savings, as well as technological advancements—have been 
deliberately overlooked. Pigou emphasises that when one aspect 
of economic welfare improves while another declines, it creates 
uncertainty about the overall impact. To grasp the net effect on 
economic welfare, it is essential to find a balance between the 
benefits and detriments affecting both the national dividend and 
the welfare of poorer classes. He stresses the importance of 
examining how frequently these conflicts—representing mythical 
chaos—arise in practice, as they demonstrate practical challenges 
that require further investigation. 

Within this framework, the philosophical concept of evil in 
business has always existed and will likely continue to do so. 
However, there is no justification—whether driven by the pursuit 
of higher profits, rapid gains, or fear of failure—for neglecting 
business deontology. Although challenging, an ethical entity can 
become a hallmark of success in the modern business 
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environment. By recognising the complexities of economic 
welfare and committing to ethical practices, organisations can 
ultimately achieve sustainable success while benefiting all 
stakeholders. 
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biznesSi borotebis problemis 

filosofiuri gaazreba 
 

(anotacia) 
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borotebis problema eWvqveS ayenebs RmerTis 

yovlisSemZleobis, yovlismcodneobisa da 

keTilSobilebis rwmenas. vinaidan RmerTi arsebobs, 

mas samive Tviseba unda hqondes, rac kiTxvebs badebs 

borotebis arsebobasTan dakavSirebiT. borotebis 

ganmartebebi gansxvavebulia da moicavs rogorc 

moralur borotebas (ganzrax danaSauli), aseve 
bunebriv borotebas (katastrofebi). filosofosebi, 

rogoricaa amerikeli markus jorj singeri (1926-

2016), amtkiceben, rom WeSmariti borotebis 

aucilebloba SeuZlebelia, rac arTulebs 

Teodiceas – RmerTis dacvas borotebis 

arsebobisgan. mocemul statiaSi ganvixilav 
sxvadasxva axsnas, maT Soris, Tavisufali nebis 

rolsa da borotebis potenciur sargebels. 

bibliuri ambebi, gansakuTrebiT, adamisa da 

evas codva, asaxavs Tavisufal nebasa da moralur 

Sedegebs Soris urTierTqmedebas. es koncefcia 
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varaudobs, rom boroteba adamianisgan iRebs 

saTaves, rac warmoaCens eTikuri CarCoebis 

mniSvnelobas borotebasTan dakavSirebuli rogorc 

Teologiuri, aseve, filosofiuri dilemebis da misi 

bizneseTikaze gavlenis gadasaWrelad. 
adamisa da evas alegoriis meSveobiT, Sevecade, 

mepova Sexebis wertilebi bizneseTikasa da 

borotebis problemas Soris. biznesi ganisazRvreba, 

rogorc mogebaze orientirebuli iuridiuli piri 

da moqmedebs marketingis, finansebisa da adamianuri 

resursebis marTvis safuZvelze. bibliuri 

biznesurTierTobebi (radgan raimes mogebaze 
orientirebuli qmedeba, es, garkveulwilad, 

saqmiswarmoeba anu biznesia) gamafrTxilebel araks 

waagavs gadawyvetilebis miRebisas, rasac 

aucileblad mosdevs am gadawyvetilebidan 

gamomdinare Sedegebi. edemis baRSi uzrunvelad 

mcxovrebi wyvilis mier SecdomaSi Semyvani rCevebis 
gavleniT gakeTebuli arCevani, Tanamedrove biznesis 

winaSe mdgar eTikur gamowvevebs asaxavs. iseve, 

rogorc maTma daumorCileblobam katastrofuli 

Sedegebi moutana kacobriobas, korporatiulma 

arasworma gadawyvetilebebma, SesaZloa, gamoiwvios 

finansuri kraxi an, ukidures SemTxvevaSi, droebiTi 
warumatebloba. amitom, biznesis filosofiuri, 

farTe gagebiT gaazreba da bibliur arakTan 

paralelis povna, stereotipulad (anu martiv 

konturebSi) warmoaCens organizaciebSi 

angariSvaldebulebisa da eTikuri qcevis 

xelSewyobis aucileblobas mdgradi ganviTarebis 
misaRwevad. 

berZnul-romauli miTi pandoras yuTze 

cnobismoyvareobasa da risks Soris gamaval bewvis 
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xids waagavs nebismieri biznesmenisaTvis. pandoras 

dauokebeli survili, gaego, Tu ra iyo Caketili 

yuTSi, erTi erTSi waagavs im momxmareblebs, 

romlebsac TavianTi axali produqciis macduri 

idumalebiT izidavs biznesebi. Tumca, safrTxe 
mxolod momxmarebels ar exeba. pandorasaviT, 

kompaniebic qaoss awydebian, Tu sakuTari saqmiani 

nabijiT gamowveuli Sedegebis Sefasebisas winaswar 

zustad ver gaTvales mosalodneli riski. aman 

SeiZleba moutanoT mniSvnelovani finansuri 

problemebi, magaliTad, biujetis gadaxarjva anda 

operaciuli warumatebloba. es namdvilad hgavs 
pandoras yuTidan gamosuli yvela ubedurebiT 

gamowveul qaoss romelime sveubeduri kompaniis 

SemTxvevaSi. 

komunikaciasa da konfliqtTan dakavSirebulma 

arasworma menejmentmac SeiZleba Seqmnas toqsikuri 

samuSao garemo, iseve rogorc pandoras qmedebebma 
gamoiwvia konfliqti msoflioSi. saboloo jamSi, 

miuxedavad imisa, rom cnobismoyvareoba xels 

uwyobs siaxles (inovacias), bisnesmenma unda ipovos 

balansi siaxlis danergvasa da riskis marTvas 

(menejments) Soris. mxolod ase SeZlebs 

organizaciis mdgradobis SenarCunebas. 
egvipturi miTi, romelSic seTi osiriss klavs, 

asaxavs konkurenciis, gadawyvetilebis miRebisa da 

eTikis Temebs saqmiswarmoebis anu biznesis 

konteqstSi. Tavis damangrevel ambicias ayolil 

seTs, qaosi moaqvs. kontrastulia osirisi, romelic 

wesrigsa da keTildReobas ganasaxierebs. maTi 
metoqeoba korporatiul samyaroSi arsebul 

konkretul dinamikas hgavs, sadac Zalauflebisken 

swrafvisas, SeiZleba, araeTikuri saqcieli Caidinos 
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biznesmenma, radgan igi seTis winaSe damdgari 

arCevanis msgavs moralur dilemas awydeba: 

patiosnebasa da TaRliTobas Soris balanss. es 

gansazRvravs biznesis sxvadasxva funqcias: 

menejmentma unda moagvaros konfliqtebi pozitiuri 
samuSao garemos Sesaqmnelad, marketingulma 

strategiebma unda agvacilos Tavidan agresiuli 

taqtika, romelic Zirs uTxris ndobas, xolo 

finansebma unda mianiWos upiratesoba gonivrul 

gansjas stabilurobis SesanarCuneblad. seTis 

ambavi gamafrTxilebeli Sexsenebaa eTikis 

mniSvnelobis Taobaze: kompaniis mesveurma jansaR 
korporatiul kulturas unda Seuwyos xeli, rac, 

Tavis mxriv, grZelvadian warmatebas uzrunvelyofs 

saqmeSi. 

TiTqmis, egvipturis identuri situaciaa 

skandinaviur miTSi lokis Sesaxeb. borotebisa da 

sicruis es gansaxiereba sikeTis simbolos – 
balduris sikvdils awyobs. lokis saqcieli 

biznespraqtikaSi Ralatis damangreveli 

potencialis alegorias warmoadgens. protagonistis 

mzakvroba imis naTeli nimuSia, Tu rogor arRvevs 

faruli motivebi harmonias. swored amis msgavsad, 

araeTikur qcevas SeuZlia organizaciebSi qaosis 
gamowveva. efeqturi menejmenti gamWvirvalobasa da 

ndobas saWiroebs, manipulaciuri marketinguli 

taqtika ki potenciurad daazianebs xangrZliv 

urTierTobebs. mogebis mizniT eTikuri normebis 

ugulebelyofam, SeiZleba, seriozuli ziani 

miayenos finansebs. lokisa da balduris ambavi 
swored eTikuri qcevisa da integraciis 

aucileblobas gaxazavs jansaRi organizaciuli 

dinamikis xelSesawyobad. 
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Cems mier ganxilul sam nimuSSi 

daufiqreblobis an sasurvelis miRwevis JiniT 

Secdomisa Tu borotebis Cadenis Sedegad damdgari 

katastrofaa aRwerili. germanul sagaSi frei 

nayofierebisa da keTildReobis RvTaebaa. es 
dadebiTi arseba qaosSi uneblied aRmoCndeba, roca 

Tavis jadosnur xmals goliaTi qalis siyvarulis 

gamo daTmobs. erTi SexedviT, cudi araferi 

Caudenia Seyvarebul RmerTkacs. Tumca, misi 

saqcieli danaSaulia, radgan freim piradi 

survilebi sakuTar RvTaebriv pasuxismgeblobebze 

maRla daayena. am daufiqrebeli nabijis gamo, 
sruliad daucveli aRmoCnda im safrTxeebis winaSe, 

rac ragnarokis dros warmoiSva. Sedegad, frei da 

mis gamo, danarCeni RmerTebic, warmoqmnil risk-

faqtors saimedo dacvis (freis jadosnuri xmali) 

gareSe daupirispirdnen. 

germanul saganSi naCvenebia, rogor SeiZleba 
gaakeTebinos ambiciam da Surma liders 

damangreveli (destruqciuli) arCevani. RvTaebis 

qceva waagavs sust menejmentur gadawyvetilebebs, 

romelTac destabilizacia moaqvs 

organizaciebisTvis. freis istoria imasac gaxazavs, 

rom manipulireba da sixarbe, rac eqspluataciur 
marketingul taqtikas hgavs, Zirs uTxris ndobasa 

da eTikur qmedebebs. es saga ambiciisa da 

metoqeobis fonze jansaRi samuSao garemos 

xelSewyobaze zrunvis aucileblobas gvirCevs. 

gonieri adamiani (da, cxadia warmatebuli biznesmeni 

an aris, an minimum ambicia aqvs gonierebaze) sxvis 
(aq, freis) Secdomebze swavlobs da aanalizebs 

sxvis katastrofas, sakuTari Tavi da kompania rom 

winaswar daazRvios. gasarTobad arc mTeli es 
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miTologia SeuqmniaT Cvens mravalerovnul 

winaprebs da arc biblia dauweriaT drois mokvlis 

mizniT wasakiTxad. maTSi Tavmoyrili sibrZnis 

alegoriulobis sworad aRqma da marTebulad 

gamoyeneba gvmarTebs. sibrZneze gamaxsenda da, 
modiT, aziaSi gadavinacvloT induri da Cinuri 

nimuSebis gasaanalizeblad. 

poema `ramaianaSi~ ravana sitas itacebs. es 

antagonisti moraluri mankierebisa da dharmasa 

(simarTle) da adharmas (usamarTloba) Soris 

konfliqtis cocxali gansaxierebaa. mas boroti 

motivebis amoZravebs: vneba, ampartavneba da 
Zalauflebisadmi dauokebeli swrafva. es induri 

araki im savalalo Sedegebis Sesaxeb gvafrTxilebs, 

rac moaqvs gadawyvetilebebis miRebas vinmes cudi, 

negatiuri zegavlenis qveS. ravanas avtoritaruli 

lideroba toqsikur organizaciul garemos 

warmoSobs, sadac eTikuri saqcieli Canacvlebulia 
manipulirebiT. analogiurad, misi matyuara taqtika 

araeTikur marketingul svlas hgavs, romlis 

drosac momxmareblis emociebze zemoqmedeba xdeba, 

rasac misi ndobis dakargva SeiZleba mohyves. es 

mxolod imazea damokidebuli, fands mixvdeba Tu 

vera klienti, an rodis gaiazrebs, rom gaasuleles 
marketologebma. poemis fabula sixarbis mizeziT 

miRebuli, daufiqrebeli finansuri 

gadawyvetilebebis winaaRmdegia. es ki gulisxmobs, 

rom biznesebma warmateba socialur 

pasuxismgeblobasTan unda daakavSiron. ravanasa da 

ufal ramas Soris konfliqti aaSkaravebs 
adamianuri resursebis sferoSi konfliqtebis 

efeqturi mogvarebis aucileblobas. biznesis yvela 

aspeqtSi eTikuri qcevis normaTa danergviT, 
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organizaciebi SeZleben TanamSromlobisa da 

pativiscemis gaRrmavebas. amgvarad gadaurCebian 

`ramaianaSi~ asaxul moralur `Sav xvrelebSi~ 

gadavardnas/Cavardnas. 

Cinur miTologiaSi moTxrobilia nuvas Sesaxeb, 
romelmac kacobrioba Seqmna da boroti drakonis, 

gongonis, mier sakuTari sibrazis ukontrolobis 

Sedegad mobrecili zeca SeakeTa. miTi arafrs 

ambobs, ra dauSlis qaosismomtan sxva arsebas, 

xelmeored daazianos nuvas Seqmnil-aRdgenili zeca. 

iqneb, es dausrulebeli ambavi imaze mianiSnebs, rom 

borotsa da keTils Soris, uzneosa da zneobriv 
gmirebs Soris brZola maradiulia da arc 

arasdros damTavrdeba. vfiqrob, ZvelCinuri zRapari 

biznesliderobis alegoriaa. gongoni qaosisa da 

ngrevis simboloa, nuva ki wesrigis, Seqmnisa da 

aRdgenis. isini ganasaxiereben mraval organizaciaSi 

arsebul brZolas eTikur da araeTikur saqciels 
Soris. efeqturi lideroba gulisxmobs integraciis 

kulturis danergvas da gongoniseuli qaosis 

mogvarebas. nuvas mier zecis aRdgenaze zrunva 

socialuri pasuxismgeblobis mniSvnelobas 

utoldeba. didi biznesebi swored nuvasaviT unda 

moiqcnen: sazogadoebrivi pasuxismgebloba aiRon da 
xeli Seuwyon sayovelTao keTildReobas. 

Cinuri zRapari aseve gamokveTs siaxlis 

(inovaciis) da adaptaciis mniSvnelobas, rac 

organizaciebs exmareba gamowvevebis gadalaxvasa da 

SesaZleblobebis gamoyenebaSi. konfliqtebis 

mogvarebis strategiis ganxorcieleba 
TanamSromlobisa da produqtiulobis zrdasac 

uzrunvelyofs. eTikuri poziciis daWera da maTi 

prioritetulobis aRiareba, bizness exmareba 
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destruqciul ZalebTan dapirispirebisas da 

ayalibebs stabilur, warmatebul samuSao garemos. 

absoluturad yvela ersa Tu qveyanas gaaCnia 

ocneba an mogoneba `oqros xanaze~, romelsac 

Senatris, mieltvis Tu mistiris. nebismier adamians 
aqvs gancdili borotebisa da sikeTis 

dapirispirebis katastrofuli Sedegi (swored esaa 

Cems nimuSebSi gaanalizebuli miTologiuri qaosi), 

guli stkenia araeTikuri mopyrobis gamo an 

sxvisTvis uwyeninebia moralis normaTa 

daignorebiT. rogorc konfucis uTqvams, mTavari is 

ki araa, wumpeSi ar waviqceT, aramed, rac SeiZleba 
male amovideT iqidan. qarTuli iumoris brwyinvale 

nimuSic xom Cineli brZenis perifrazia, iliko 

suxiSvilma rom uTxra scenaze SemTxveviT 

waforxilebul nino ramiSvils: mere ra, rom 

waiqeci; samagierod, rogor adeqio. gon-gonma, iqneb, 

isev moawyos qaosi da Camoaqcios zeca, magram nuva 
mas kvlav aRadgens. RmerTi mudam iqneba zeviT da 

TiToeuli adamianis arCevans daelodeba: biznessa 

Tu nebismier sxva sferoSi, mis rCevas gavixsenebT, 

Tu ucxo xilis xibli isev gagvabriyvebs. 

galaktions uTqvams, cxovreba neli TamaSiao da 

kacobriobis progresic, albaT, amitom miRoRavs kus 
nabijiT. 

ra SegviZlia davaskvnaT gaanalizebuli 

nimuSebis Sedegad? borotebis koncefcia Rrmad 

aris fesvgadgmuli miTologiasa da religiur 

ambebSi. keTilsa da borots Soris maradiuli 

brZola sxvadasxva kulturaSi fiqsirdeba. 
adamisa da evas cxovreba edemis baRSi 

simbolurad gamoxatavs adamianuri mewarmeobis 

sawyisebs. bibliaSi asaxulia adreuli resursebis 
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marTva da ekonomikuri aqtivoba. solomon brZeni 

vaWrobisa da komerciis mniSvnelobas gaxazavs 

savaWro gzebis daarsebiT. siyvarulisa da omis 

Sumeruli qalRmerTi inana ganasaxierebs adreul 

biznespraqtikasa da savaWro SeTanxmebebis 
damyarebas. Zveli mesopotamiis dokumentirebuli 

biznesebi, maT Soris, savaWro centrebis funqciis 

Semsrulebeli taZrebi, naTelyofen organizebuli 

komerciis mniSvnelobas. lursmuli damwerlobis 

SemoRebam xeli Seuwyo tranzaqciebisa da 

formaluri kontraqtebis aRricxvas, rac, Tavis 

mxriv, exmareboda vaWrobaSi eTikuri normebis 
dacvas. socialurma da religiurma wesebma 

mniSvnelovani gavlena moaxdina bizneseTikaze, rac 

vaWrebs Soris reputaciisa da ndobis (mag., sityvis 

micema) mniSvnelobas amyarebda. samarTliani fasebi 

da standartizebuli praqtika sasicocxlod 

mniSvnelovani iyo samarTliani garigebebis 
uzrunvelyofisa da sazogadoebis mTlianobis 

SenarCunebisaTvis. 

babilonis mefe xamurabma, daaxl. Zv.w. 1754 

wels Seqmna erT-erTi uZvelesi samarTlebrivi 

dokumenti, romelic vaWrobis, kontraqtebisa da 

eTikuri biznesqcevis wesebsac asaxavda. xamurabis 
kanonebi nergavda samarTlian savaWro praqtikas, 

momxmareblis dacvasa da TaRliTobisTvis dasjas. 

inanas kavSiri vaWrobasTan, bibliur ambebTan 

erTad, kidev ufro gamokveTs adreul 

bizneskoncefciebs. dRes Tanamedrove sakiTxebi, 

rogoricaa korufcia, eqspluatacia, TaRliToba, 
garemos dazianeba da momxmarebelTa manipulireba, 

eWvqveS ayenebs biznesurTierTobebSi eTikuri 

pasuxismgeblobis arsebobas. Tumca, kidev ufro 
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mZlavrad aaSkaravebs am uZvelesi principebis 

mudmiv aqtualobas. 

filosofia xels uwyobs biznesSi eTikis 

kritikul Seswavlas da maradiulad aanalizebs 

sikeTesa da borotebas Soris mudmiv brZolas. 
miuxedavad imisa, rom mogeba aucilebelia, eTikur 

bizness SeuZlia ayvavdes moraluri principebis 

daTmobis gareSec. bizneswarmateba xuT fundamentur 

principzea damokidebuli: ndobisa da loialobis 

Camoyalibeba, grZelvadiani mdgradobis 

uzrunvelyofa, niWieri adamianebis mozidva, brendis 

dadebiTi imijis SenarCuneba da bazarze 
diferenciacia. am principebs oTxi sayrdeni uWers 

mxars: gamWvirvaloba, korporaciuli socialuri 

pasuxismgebloba, eTikuri lideroba da adaptireba. 

konkurentul garemoSi eTikuri standartebis dacva 

mniSvnelovan upiratesobas iZleva, rac adasturebs, 

rom integracia da warmateba SeiZleba 
Tanaarsebobdes, gamowvevebis pirobebSic ki. 

borotebis koncefcia kvlavac aqtualuria da kidev 

ufro gamokveTs eTikuri qcevis aucileblobas 

xangrZlivi piradi Tu bizneskeTildReobis 

misaRwevad. 

 


